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The Business of Social Media.

Generate Exposure, Opportunity, and Sales for Your Business.
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» Definition: An interactive, specifically online, community
that builds and enhances relationships between
Individuals and groups based on interest, occupation,
and demographic measures while delivering viable
information to such individuals and groups.

 Conversations made more efficient via the web

* Focus on listening in order to facilitate conversations
between companies and its constituents

* Core metrics: Influence and Engagement

T Business o Suelkl Mstk:
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 Web Strategy

— Having a solid website is the
foundation, it should be the
baseline where customers get their
news about the company and

Web Strategy products
* Internet Marketing Strategies.

— This is how companies reach out
with traditional affiliate networks,
advertising on other sites, pay per
click, search ad, and press and
media relations online

« Social Media Strategy

— Leveraging relationships and
networks. The power of networks,
raw and open feedback, existing
social networks that people use

Business of Susk ik



« Staying Current and Accessible

— 88% surveyed marketers are using social media, BUT
72% are new users within the past few months

— 81% report efforts generated more exposure for their
business
« 1in 2 found social media generated qualified leads
* 1in 3 found social media helped close business

 The Only Cost is Your Time

— 64% of marketers use social media for 5 hours or more
each week; 39% for 10+ hours weekly

« Recession Proof

— cost-effective and efficient marketing tool that connects
directly with customers

T Business o Suelkl Mstk:
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Marketing

— Close business deals

— Improve traffic and exposure

— Build partnerships

— Generate qualified leads

— Reduce marketing expenses

— Helped rise in the search rankings (SEQO)
Outreach

— ldentify a market, build a community
Measurable

— gauge effectiveness of efforts
Interactivity

T Business o Suelkl Mstk:



social Media Glossary.!

. Comments: Replies or opinions in reference to the topic at hand; usually left on blog posts.

. Groundswell: A social trend in which people use technologies to get the things they need from each other, rather than from traditional
institutions like corporations.

. Influencer: A person specialized in a specific subject matter and highly recognized in an online community that has the ability to sway
others’ thoughts; key influencers are seen as references or for assistance on specific subject matters.

. Message Boards/Forums: An online discussion site; people looking to discuss particular issues or needing support post threads (a
message) on the forum or message board in hopes to gain more information or start a conversation.

. Microblogging: A form of blogging where the entries/posts are limited to a certain amount of characters or words, i.e. Twitter.

. Online community: a group of people using social media tools and sites on the Internet.

. RSS Feed: Really Simple Syndication; a system that generates frequently updated information from a site (i.e. blog posts, articles).

. Search Engine Marketing (SEM): Is a form of Internet marketing that seeks to promote websites by increasing their visibility in search

engine result pages (SERPs). According to the Search Engine Marketing Professional Organization, SEM methods include: search
engine optimization (or SEO), paid placement, contextual advertising, and paid inclusion.

. Search Engine Optimization (SEO): Is the process of improving the volume and quality of traffic to a web site from search engines
via “natural” (“organic” or “algorithmic”) search results.

. Social Bookmarking: A method for people to search, organize, store and share items (i.e. blog posts, online articles, pictures, etc.) of
interest using the item’s URL.

. Social Networking Sites: Large sites that host multiple communities comprised of people with profiles who have with similar interests.
These sites offer a place where people engage with one another online and share content.

. Tweet: The post/entry made on Twitter.

. Hashtag: Similar to regular tags, these are keywords associated and assigned to an item of content with a hash mark (#) attached to
the front of the word. Hashtags make it easier to follow a topic of interest discussed on Twitter

. Tags: a keyword or term associated and assigned to an item of content (i.e. blog post, video, photo, etc.). Usually added to an item of
content to enhance search engine optimization and make it content easier to organize and find.

. Web 2.0: Is the business revolution in the computer industry caused by the move to the Internet as a platform, and an attempt to
understand the rules for success on that new platform.

. Widget: A mini application that performs a specific function and connects to the Internet.

. Wiki: Webpage(s) used to collect content about a topic. Anyone with access to the page(s) can edit or modify the information.
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social Media Tools.

(in order of highest use by marketers)

LWIGCGS! o Twitter
* Blogs (Wordpress, Typepad,

\ blo S Blogsmith, MoveableType,
h g Blogger)

 Linkedln

Linked m®  Facebook
facebook.

T Business o Suelkl Mstk:
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social Media: A Growing Tree.

Blogs
Search Engines

Twitter

Facebook

Linkedin

Company Website

Roots—LinkedIn and
Company Website

— Informative, online sales,
business, employment
opportunities

Trunk—Facebook

— Robust functionality,
flexibility, greatest user
population

Branches—Twitter

— Time sensitive messages,

offers, promotions
Leaves—Blogs and Search
Engines

— Adds personality, feedback,

discussion

T Business o Suelkl Mstk:



Linkedin. @

B-BQ | |+ [[& hep:/www.linkedin.com/profile?viewProfile=&ks ~4392::::&m:;]kﬂ&a thType=NAME_SEARCH&oca GKQ Linkedin Websit G} * BUSIneSS-OrIented SOCIal
Llnkedﬁ People ~ Jobs '~ Answers - Companies - Account & Settings | Help | Sign Qut Language = M Networklng
e i — oo *  Primarily used for: connecting

R peci SRS s « 50M Users in 170 industries in
ﬁ f:::’ : :::ti: H’Jusli!l:: E%:rpn‘se Cir at Wright State n : Z::“:n::al:::ed!hrough a connection 2 0 0 CO u ntrl eS

Contacts Universi
B conta + ity + Add Julie to your network

TG il ‘ e «  Primary demographic: 35 to 55

Compose Message

Received (1) Current . arledhn; Bus{;u!ss Ephgrlse Ctrat + Search for references . . .
right State University ) .
= R e ? « lIdeal fit for: service providers,
& Applicati = " Y E p] | Report profile photo as. . . R .
R:;N :-:W Edumlu?n + Wright Sx‘aze University I n d ustry aSSOC|at|OnS
Amazon Connections 24 connections

ublic Profile i s i, ol The|Ladders' Find $100K+ jabs in your area ° Biggest O.pp-ortunity: Creating thought
- = leadership via Q&A and Groups

* Biggest challenge: time commitment

*  Metrics: profile connections, best
March‘i;go ';R;rIHg;G"(EY‘e;:Zmonms) anSWerS, group members,
e discussions
Wright State University

St oot «  Helpful tools: Applications,

4

Experience
g W Beth
_' | Gatlolin Director, Business Enterprise Ctr
¥ anh& Ehia Umversltylj
Intuitive Graphic Designer
BemMy portfolio site is up
nd runni

ng
v bethgattolin com!
26 days ago marketlng

Nnvemnar 1997 Presem (12 years 1 month)

Education

Contact Setings el Salesforce plug-in
Interested In Viewers of tits profile 2les Viewed |
- expertise requests - business deals

Nancy Henson

*ifolEnos musts  geiling haok i foluoh Employee Development Specialist -
e

Christy Shell 3

Send a ne to Julie Miller rmy«- e_ e 11 21 . b4
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Case Study: The Weather Channel on Linkedin.

* The Weather Channel closed a deal using LinkedIn to
acquire sites Lakerentals.com and Coastrentals.com?

— Steve Hassett, VP of New Ventures at TWC, was contacted by
the entrepreneur and owner of Lake Rentals and Coast Rentals
via an InMail (messaging through LinkedIn)

 Hassett commented, “| don’t know if we would have been aware of the
opportunity if | didn’t have a profile on LinkedIn.”

* LinkedIn for B2B Marketing

— Hassett adds “As a result of that success, | rewrote my profile
to make it more of a billboard for what we are trying to do”

T Business o Suelkl Mstk:
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Facebook. @)

Facebook | Wright State University

[E3 applications

:{ fwww facebook.cor

facebook Home Profile

Suggest to Friends

The Official Facebook page of
‘Wright State University
http: / fwww.wright,edu

Apply

Undergraduate Students:
http:/ fwww.wright.edu/admi
ssions

‘Graduate Students:
htep:/ fwww.wright.edu /sogs

Follow us on Twitter:
http: / fwww.twitter.com /wri
ghtstatenews

Information

Location,
3640 Colenel Glenn Hwy
Daytan, OH, 45435

Fans
6 of 3,174 fans See All
Kevin Mark Divya

Batson Starkey Reddy

0 o~y
-+
. I
Shital Charles  Christop
Krishnaji  Grove her James
Abhange Starkey
e Be

Friends

inbox (1

Beth Cartolin  Sermtings

Wright State University | % Become a Fan |

wall

Info Photos Boxes Events Notes

Q, Filters
Wright State University Alumni: become a fan of Wright State University
Alumni to rekindle old friendships, see the latest alumni news, and see
what's going on.
5 hours ago

Wright State University "International relations” is more than a catch
phrase at Wright State. Learn about our growing Chinese partnerships by
checking out this DDN article: http://bit.ly/57tds5

Four local colleges cultivate Chinese partnerships

Source: bit.ly

DAYTON — Dayton-area college officials are reaching out ta China as they prepare
students to live and work In a global sacisty.

7] 9 hours aga - Share

Wright State University Congratulations and best wishes to our students
who graduate tomorrow. We wish you all success and happiness in your
careers and personal lives, and encourage you to stay connected with your
alma mater to let us know how you're doing. Congrats!

Fri at 11:40am

graduation! Thank you to WSU and to the awesome
professors and administration who made it possible.
Fri at 5:16pm - Repart

' Stephanie Householder Walker | finally made it to

PRl Brandi Carr Did | graduate today? | hope so because |
BAF am broke (55.07 in the bank) and unemployed and | can't
: seem to get in touch with any professors for a reference.
Sat at 2:08am - Report

‘Wright State University Congrats to you both! Brandi,
did you try emailing your professors and contacting the
department offices?
9 hours ago - Report

Wright State University Best wishes to the women's basketball team as
they take on Eastern Kentucky tonight, 7 p.m., at home, See the 2009-10
schedule: http://bit.ly/3EbH9) >> Go Raiders!

November 13 at 2:07pm

1 3 people like this.
150 View all 4 comments
Brandi Carr | hope the right women win. The men went

pretty far last year
Sat at 2:12am - Report

toso: T

Create an Ad

NURSES (IN NEED) x

Are you 26-29? We are in
Desperate Need for
Nurses. In just 24 manths
you can be working as a
full-time nurse. Earning
more than everl...

&Y Like

T-Mobile *
BlackBerry

Sleek, elegant, and more
powerful than ever. The
wait is over. The
BlackBerry® Bold™ 9700
with Wi-Fi® is here. Get it
now.

1, Become a Fan

2 Days Only: Nov x
22-23

(‘
SeeV com
FUJIFILM

Save 50% on all Phota
Gifts, Books and Photo
Cards. Plus free std.
shipping on most items.
Buy now and give more
for less. SeeHere.com

o Like

<0

Social utility used to efficiently
communicate with individuals
and businesses.

300M Active Users
Primarily used for: connecting
Primary demographic: 25 to 45

Ideal fit for: entertainment,
lifestyle brands, and non-profits
Biggest opportunity: building
fans

Biggest challenge: few

appreciate Facebook
advertising

Metrics: fans, comments, likes,
wall posts

Helpful tools: Lexicon, ad
interface, applications, analytics,
connect, etc.

ss off Suekal ek



Case Study: 1-800-Flowers on Facehook.

« 1-800-Flowers first retail transaction within Facebook?3
— Shopping widgets embedded into fan page

 configured to deliver a return on advertising spend equivalent to,
or better than, search advertising

— “Slide of Life” Mother’s Day Gift—$34.99

* Mother’'s Day campaign pre-Facebook vs. Facebook
shoplet
— 41% higher sales per impression

— 10.5x lift in interaction rates compared to standard
banner advertising with A/B split testing*

T Business o Suelkl Mstk:
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- http:/ fwitter. (um{*search?q*wnghwﬁzﬂstﬂle%zounlverslty

& Wﬂ' Google

See what people are saying about...

wright state university

Realtime results for wright state university

SpringfieldEdge Wright State University creates human
innovation center - http://bit.ly/2ITBGa
about 2 hours ago from web

GeoZipsUpdates Women's Basketball Falls 43-69 to Wright
State: The University of Akron women's basketball team (1~
3)f Il .. hitp://bit.ly/08fmhRg

3 he

s ago from twitterfeed

sethstorm University of Dayton and Wright State should be

. bankrolling residents fully if they want to bring in Chinese

to fill Us umversny slots.
1 day ago from TweetDeck

CoZipsUpdates Zips' Road Trip Continues at Wright State
Sunday: The University of Akron women's basketball team
heads to .. http://bit.ly/07B5sxY

2 days ago from twitterfeed

blakeblunkall Super proud of my wife today who is
graduatlng from Wright State University with her bachelor’s
degree =)

2 days ago from Tws

ena
3 DFuIson on the road headeed to Wright State University for

my cuz's graduation
2 days ago fram mohbile web

Imoang74j18 Brownell's recruits usually do well | Wright
State University sports http://tinyurl.com/ylg6886

2 days ago from APl

New ta Twitter?| Sign up naw. | Have an account? [EL L0 10

W' Share and discover what’s happening
right now, anywhere in the world.

Trending topics
#musicmonday
#mm
#prayforjustin
Thanksgiving
New Moon
#aintnothinglike
Google Wave
Adam Lambert
Black Friday
Lady GaGa

Search tip

Use an at-sign (@) immediately
before a username to find
mentiens of fand replies to) a
user. Example: @mashable will
find tweets referencing the user
“mashable”.

Join the conversation
Sign up now to contribute
what's going on in your world
and to filter your view of
Twitter down to the people
and topics that interest you
most.
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Social Networking and
Microblogging

18M Active Users®

Primarily used for: creating
(microblogging)

Primary demographic: 35 to 45
Ideal fit for: service industry,
sharing ideas

Biggest opportunity: customer
service, consumer insight, sales
and marketing

Biggest challenges: noisy;
reliability issues; platform
limitations

Metrics: followers, @ replies,
retweets, direct messages, custom
hashtags

Helpful tools: BingTweets,
TweetBeep, TweetDeck,
HootSuite, CoTweet, Mr. Tweet,
Twitalyzer, blog plug-ins




Gase Study: Dell on Twitter.

 Dell reports it has profited over $3M since 2007
from its 600,000 Twitter followers who clicked
through and purchased products®

— $1M selling refurbished products

— How?—Customers sign up, become a fan and
say, "here’s what | want,” and Dell delivers

— 6-10 entries per week, 1/2 of which exclusive to
Twitter

T Business o Suelkl Mstk:
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9 Info for Info for

PARENTS | scHoOLS it
admissior

Sup, I'm Celena ‘12, I'm from the San Francisco Bay Area, where there

e~ | Recent

super laid back (maybe even to a fault?). [ live for good Asian food,

L]
exploring new cities, shopping, bubble tea, gorgeous sunsets, and great Entrl e S
friends. I have declared Course 15 (Management Science) and am

thinking of either adding or minoring in 14 (Economics) or doing Prelaw.

10.04.60 Welcome to myhome  posted in Residential Life / Housing Options

I'm doing things a little bit differently than the other bloggers. I will be T
the first one to admit that I am not too skilled with the written word, so November 15, 2009 | After a long week comes...a FEAST!
this will be a viden blog. It's a not so big secret that a part of me wants to Posted in Worky/Play Balanee At MIT | 10 Responses I
be some sort of television woman, so vou could say that through this blog
I'm pursing a little dream of mine. MIT is Utopia
October 15, 2009 | Because the nice guys were here.
You're going to see MIT the way I see it. You'll meet my friends, my Posted in Miscellaneous | 14 Responses
) and any other Imay along the way. 8o
hang on tight, make sure vou're sitting in a comfy seat, and press play. Welcome to my home
October 04, 2009 | Feel free to chill in here
RSS feed for my blog Posted in Residential Life / Housing Options | 37
Responses
Complete Archives
mi509 TGIF! posted in Work/ Play Balance At MIT
101509 MIT is Utopia posted in Miscellaneous

Website containing entries made
by an individual or group on a
personal or professional basis

Internally—enhance the
communication and culture

Externally—enhance marketing,
branding, public relations

Primarily used for: creating
Primary demographic: 35 to 55
Ideal fit for: about anything

Biggest opportunity: develop
thought-leadership

Biggest challenge: requires
significant resources over time

Metrics: feed subscribers,
comments, visits, unique visitors,
page views, Technorati rank,
pingbacks, inbound links, visibility
in search engines

Helpful tools: WordPress plug-ins

The Business of Suekl Iigdia?



Case Study: Lion Brand Yarn Blog.

* Bi-Weekly podcast with 15,000 — 20,000
downloads with downloads and “knit-along”

blog”
— Drove impressive ecommerce at the brand site

— Those who visited the company’s social media
were 41% more likely to buy at the website
« 2009 Forrester Groundswell B2C Talking
Award?

T Business o Suelkl Mstk:
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LinkedIn

. Primarily used for: connecting
. Primary demographic: 35 to 55
. Ideal fit for: service providers, industry associations

. Biggest opportunity: creating thought leadership via
Q&A and Groups

. Biggest challenge: time commitment

. Metrics: profile connections, best answers, group
members, discussions

. Helpful tools: Applications, Salesforce plug-in

Facebook
. Primarily used for: connecting
. Primary demographic: 25 to 45

. Ideal fit for: entertainment, lifestyle brands, and non-
profits

. Biggest opportunity: building fans

. Biggest challenge: few appreciate Facebook
advertising

. Metrics: fans, comments, likes, wall posts

. Helpful tools: Lexicon, ad interface, applications,
analytics, connect, etc.

Twitter

Blo

Primarily used for: creating (microblogging)
Primary demographic: 35 to 45
Ideal fit for: service industry, sharing ideas

Biggest opportunity: customer service, consumer insight,
sales and marketing

Biggest challenges: noisy; reliability issues; platform
limitations

Metrics: followers, @ replies, retweets, direct messages,
custom hashtags

Helpful tools: BingTweets, TweetBeep, TweetDeck,
HootSuite, CoTweet, Mr. Tweet, Twitalyzer, blog plug-ins

gs

Primarily used for: creating

Primary demographic: 35 to 55

Ideal fit for: about anything

Biggest opportunity: develop thought-leadership

Biggest challenge: requires significant resources over time

Metrics: feed subscribers, comments, visits, unique visitors,
page views, Technorati rank, pingbacks, inbound links,
visibility in search engines

Helpful tools: WordPress plug-ins

T Business o Suelkl Mstk:



Top 3 Questions Answered.

 What are the best tactics to use?

e How do | measure the effectiveness of social
media?

* Where do | start?

: e Business o Svelkl Msk:



Strategy: Tactics.!®

» ldentify business type and demographic—Match to appropriate social
media platform

— e.g. Owners of small businesses (2-100) were more likely than others to use
social media—84.2% reporting benefits

— Sole proprietors more likely than others to see benefits, including greater
reduction in marketing costs

* Integrated approach

« Time/experiences and effectiveness

— 61.62% of marketers who have been social media for years report it has helped
close business

— More than 1/2 spending more than 16 hours/week close business

— 6+ hours/week on social media marketing have exceptionally positive results
« Improve Search Rankings

— 80% marketers report rise in search rankings, most report strong improvement
* Improve Traffic

— 2 of 3 saw traffic increase with as little as 6+ hours/week on social media

T Business o Suelkl Mstk:
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strategy: Time.

Small vs. Great Time Commitment

Percent 0 25 £0 - 00

Social Twitter

Media
Tools Blogs

LinkedIn

Facebook 7

M 1to5 M 20+ hours

e Business o Susi fie0k:



strategy: Time Breakdown.

Tools Based On Weekly Time Investment

Percent 0 10203040 506070 8090100

Social Twitter
Media
Tools

Blogs

Linkedin <

Facebook

B 1to5

T Business o Suelkl Mstk:
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strategy: Etiquette."

Personal Self vs. Professional Self
— Rule of Thumb: LinkedIn = Business, Facebook = Personal

— Remain cautious overall with information shared if “friends” and
“‘connections” are a mix of personal and professional online

» Generational importance and tension

— Younger demographics—fully integrated into daily communication

— Older demographic—may have presence but not essential to daily life
» Regional Customs

— E.g. answering Blackberrys during meeting OK on East Coast, but
considered rude in Midwestern regions

» Pecking Order—when to respond
— Phone call-sooner than 24 hours
— email-within 24 hours

— Social Media—much more flexible time-frame

* Evolves with trends
T Business af Suelkl edia®
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* Mining Conversational Data

* “The direct unfiltered brutally honest nature of
much online discussion is black gold... Texas
Tea to companies that want to spot trends or

find out what customers really think.”
—The Economist, 3/11/06

T Business o Suelkl Mstk:
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« What do you want to measure?12
— Qualitative: corporate reputation, conversations or customer
relationship

— Quantitative: traffic, sales or SEO ranking, we can take a more
quantitative approach.

« Measure Metrics™3
— Assign monetary value to metrics
— What is the desired ROI (Return On Investment)?

— Google Analytics, Omniture, Feedburner, etc.

« Standard “Engagement” metrics: Unique visitors, Page views per visitor, Time spent
on site, Total time spent per user, Frequency of visits, Depth of visit, Conversion

» Social Media metrics: Content Consumption, Content Contribution, Social
Bookmarking, Subscribing to RSS Feed, Emailing Posts, Who is talking about
you (search engines), Profile Engagement

T Business o Suelkl Mstk:
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Monitoring and Tracking: How?

 Key Employees and Public Facing Figures
« Company Name

* Hot Industry Sites

« Company URL(s)

* Product/Service Names

e Product/Service URL(Ss)

* Track your competitors

 Employee Activity

 Newsgroups

« SERPs (Search Engine Results Page)
* Blog Comments

T Business o Suelkl Mstk:
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Monitoring and Tracking: Where?

« Google Analytics

* Feedburner

« Hit Tail

 Measure Map

* Industry Hang Outs

» Authority Sites (Technorati, Google)

« Microblogging (Twitter)

» Social Bookmarking

* Networks (Facebook, LinkedIn)

« Content Communities (Flickr, YouTube, Google Video)

T Business o Suelkl Mstk:
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 Mock Company “Delish’Us Sweets and Treats”
« Create Facebook Profile AND Fan Page
« Create Twitter Account

» Create Basic Blog on WordPress (will need to find
hosting site and pay for URL first)

 Create LinkedIn Profile

* ((add “live” demonstration in web browser))

* ((will provide logo, basic blog entry verbiage, and
content for FB/LinkedIn profile and FB fan page))

* ((do you need step-by-step instructions for handouts
after live presentation?))

T Business o Suelkl Mstk:
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Warldwide [change] LogIn | Account | Register | About Cisco
afr]n
ciIsco search | Go |
Solutions Products & Services Ordering Support Training & Events Partner Central

do you flip?

Purchase a Flip Video camcorder
and get a free accessory.

Ult ro Simple, colorful, and
amazingly affordable.

e o= = s
o KLl W

LATEST MEWS 4 | p The Journey to Greater Organizational Collaboration - 30 Nov 2003 Wiew All News E! QUICK LINKS -
Information for: Bring CyberSecurity . S Data Center

Small Business Awareness to Students Virtual Tradesho

Enterprise Give kids the skills to navigate the

Service Provider online universe EBfEh-'

Consumer Learn More p

Government and Education

Contacts | Feedback | Help | Site Map

@ 1932-2000 Cisco Systems, Inc. All rights reserved. Terms & Conditions | Privacy Statement | Cookie Palicy | Trademarks of Cisco Systems, Inc.
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*& Follow

Pre-register for tomorrow's Cisco
Financial Analyst Conference
webcast - http://bit.ly/S5SsEwW
#CSCOFAC

about 4 hours aga from TweetDec)

REMINDER: Cisco to Host Financial Analyst Conference 2009
Webcast TOMORROW - Tues, Dec 8 - 8AM PT -
http:/ /bit.ly /5 VEdfy

ahout 4 hours ago from T ck

@Nileeka here is our #csr homepage...good luck on your
report: http://bit.ly/Ntjt9

about 5 hours ago from TweetDeck in reply to Nilezka

Cangrats to @Stanford's Toby Gerhart - Pac-10 Offensive
Player of the Year - http://bit.ly/7a1Gkt - Next stop:
#Heisman

about b hours ago from TweetDech

Cisco 2009 Corporate Social Responsibility (CSR) Report -
The Platform blog - http://bitly/8MHDSvY #csr

about 7 hours ago from TweetDeck

Example: Gisco on Twitter.

Home Profile Find People Settings: Help Sign out

Name Cisco Systems
Location Silicon Valley
Web http: //blogs.cisc...

Bio News and info about
Cisco, our CEQ and execs. |
am @john_Earnhardt and am
your tourguide on our official
Twitter feed. Cisco Support
@ hetp: / fwww.cisco.com,/tac

2,524 19,339 578

following. followers listed

Tweels 1,680
Favorites
Lists

@CiscoSystems |
cisco-tweeters

View all

Actions

block CiscoSystems
report for spam

Following

e ERE
“wHAO KA
E0OEO B
L B I
ol 1 L]
WEEE T

Wiew all.
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Linkec.ﬁ@ People -~ Jobs/~ Answers ~

Companies | ~

Account Type: Basic | Upgrade »

Account & Settings | Help | Sign Out Language =

Search Companies ¥| .

f;_:l‘ Home
% Groups
25 Profile
E Contacts
= Inbox

Compose Message
Received

Sent

Archived

1@} Applications
Reading List by
Amazon

Events

‘Add Connections’

Companies EZ0

Cisco Systems

Cisco Consumer Products Including Linksys wireless
Routers and Flip shoot and share cameras. .Ill.llh
cisco
Cisco (NASDAQ: CSCO) enables people to make

powerful connections-whether in business, education. philanthrepy, or
creativity. Cisco hardware, software, and service offerings are used to
create the Internet solutions that make networks possible-providing easy
access to information... see more

Specialties

Consumer Networking, Flip Video Cameras, Networking, Security, Unified
Communicaticn, Telepresence, Collaberation, Data Center, Virtualization,
Unified Computing Systems

Current Employees (500+ total, 2 in your network)

(Zrl) Maura Yoslov, Executive Admin
through Amy Yoslov-Lianeta

(201 Frank Grant, Sr. Director of North American Healthcare
through Byron Merfleet

Diogo Vasconcelos, Distinguished Fellow |, Internet Business
Solutions Group IBSG

Sinead McDonnell Borgersen, Sales Manager
Riaz Syed, HR Specialist

See more »

Las! edited by Vice President of US & Canada Retall Sales, Cisco
Consumer Products

Divisions

+ Linksys

+ Scientific Atlanta
Subsidiaries

+ Orly Servigos de Inteligéncia
+ OPENLINK Sistemas de Redes de Datos, C.A.
* Plexus-Technologies
Acquisitions

+ Nuova Systems

* Pure Networks

+ Pure Digital Technologies

* IronPort Systems

* WebEx

Career path for Cisco Systems employees
before: after:

+ Nortel Networks « Microsoft

* Hewlett-Packard

Cisco Systems employees are most connected to:
+ Avaya

* Yahoo!

+ Bymantec

Sea more »
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me Profile

wall

o],
CISCO

Cisto

Suggestto Friends

Cisco, (NASDAQ: CSCO), s the
worldwide leader in networking
that transforms how people
connect, communicate and
collaborate. For mora
information ahout Cisco please
wisit:

http:f fwww.cisco.com
http://newsroom.cisco.com
http:/ /blogs cisco.com

Fans

6of 24,953 fans See All
Kannan Hasan suchit
Ratnam Tuncer Gadre

Cisco | % Become a Fan

Info News Twitter YouTube

Just Fans
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