Raj Soin College of Business
Wright State University

Fall 2009

Department of Marketing

COURSE NUMBER & TITLE:  MKT 492-01 

                                                     Senior Projects in Marketing






Tuesday:  6:05 – 9:25 p.m.






Location:  058 Rike
PREREQUISITES:  MKT 492 is a capstone course.  It is designed to be taken at the end of your marketing coursework.  MKT 303, MKT 451, and MKT 452 with a grade of “C” or better are the prerequisites for this course.  If you have not completed all of the prerequisites you must withdraw from this class.  You will be administratively withdrawn for failing to meet the prerequisite requirements.

INSTRUCTOR:  Dr. Rosemary Ramsey

CONTACT INFORMATION:   212M Rike Hall

                                                    775-3302

                                                    775-3047 (Marketing Department)

                                                    775-3952 (fax)

OFFICE HOURS:  Tuesday 1:00 – 2:00


        Tuesday 4:00 – 5:30



        Thursday 1:00 – 2:00



       Other hours by appointment.
REQUIRED TEXT:  None

RECOMMENDED TEXT:  None

COURSE DESCRIPTION: Final course to integrate the students’ work in marketing and to practice marketing problem-solving.  Particular emphasis is given to the development of marketing plans.
NOTE:  This is a writing-intensive course that must fulfill university writing requirements.

COURSE OUTCOMES:  At the conclusion of this course, students will understand:

1. all the typical parts of a marketing plan

2. how to develop a marketing plan or business model, including the ability to:

a. describe a business review and the typical kinds of research completed in preparation for a marketing plan or business model

b. analyze research data for identification of problems and opportunities

c. suggest appropriate objectives and strategies related to:

Target Market Identification and Positioning

Product, Branding

Pricing, Distribution, and Promotion

Marketing Research and Testing

Competition

Sales

COURSE REQUIREMENTS:  The course will be conducted by lecture, class discussions, student presentations, and guest lecturers.  Assessment will be by essay exam, individual marketing plan, company marketing analysis, and a marketing plan audit.  In response to the requirements of the current and future job market, as indicated in both Business Week and Fortune, you will do individual and team projects.  

ATTENDANCE POLICY:  Class attendance is expected.  Class participation is encouraged.  Participation and attendance are very different activities!  Of course, one may not participate without attending, but attendance does not automatically suggest participation.  Participation means meaningful discourse.

RETENTION OF STUDENT WORK FOR PORTFOLIOS:  The professor reserves the right to retain for pedagological reasons either the original, or a copy, of any student’s test, written assignment, paper, video, or similar work submitted by the student, either individually or as a group project, for this class.  Students’ names will be deleted from any retained items.  It is highly recommended that you make a copy of all work which you turn in for this course.

SPECIAL NEEDS: If you have special needs as addressed by the Americans with Disabilities Act and need any test or course materials provided in an alternative format, notify your instructor immediately.  Reasonable efforts will be made to accommodate your special needs.  Please notify your instructor and contact the Office of Disability Services.
ACADEMIC INTEGRITY:  It is the policy of Wright State University to uphold and support standards of personal honesty and integrity for all students consistent with the goals of a community of scholars and students seeking knowledge and truth. Furthermore, it is the policy of the university to enforce these standards through fair and objective procedures governing instances of alleged dishonesty, cheating, and other academic misconduct including, but not limited to forgery, alteration, destruction, or misuse of university documents, records, identification cards, or papers. (Note: see Student Code of Conduct – Academic Integrity).

Grading Structure:

Midterm Essay Exam:


20%


Individual Marketing Plan:

10%

Company Marketing Analysis:
20%


Marketing Plan Audit:


20%


Participation:



20%


Student Portfolio:


10%

90% - 100% - A


80% - 89.9% - B


70% - 79.9% - C


60% - 69.9% - D

<60% - F

The writing intensive component will be assessed on a PASS/FAIL basis.  A passing grade for both the Individual Marketing Plan and the Company Marketing Audit will be required.  A passing grade for the WAC portion of the course is necessary but not sufficient to pass the course.  

UNIVERSITY PRIVACY POLICY PROHIBITS THE DISTRIBUTION OF GRADES VIA EMAIL OR TELEPHONE.

Normally, curving of grades in this class is not necessary.

MKT 492-01

FALL 2009
TENTATIVE CLASS AGENDA

September 8

Overview of Class



Marketing Strategy




Review Marketing Plans




Guest Speaker:  Professor Greg Marshall




Charles Haywood Professor of Marketing and Strategy




Rollins College

September 15

Presentation by MeadWestvaco (Day Runner)



Mr. Andy Neumeier




Associate Marketing Manager




Team Development




Evaluation of Mike-Sell’s Marketing Plan
September 22

Midterm Exam
September 29

Presentation of Individual Marketing Plans



Written Plans due from students presenting
October 6

Presentation of Individual Marketing Plans



Written Plans due from students presenting

October 13

Problem Solving



Case Analysis




Guest Speaker:




Ms. Linda Watson




Marketing Director




BradyWare

October 20

Present Individual Company Analyses



Written Plans due from students presenting
October 27

Present Individual Company Analyses



Written Plans due from students presenting

November 3

Informal Presentations of Draft of Marketing Audit
November 10

TBD




Student Portfolio Due

November 17

Final:   Team Marketing Audit 



Due by 3:00 p.m. in 212M Rike – 2 copies
