
INTERACTIONS AND QUADRATICS IN SURVEY DATA: A


SOURCE BOOK FOR THEORETICAL MODEL TESTING (2nd Edition)


REFERENCES
Aiken, Leona S. and Stephen G. West (1991), Multiple Regression: Testing and Interpreting Interactions, New​bury Park, CA: SAGE Publications.

Ajzen, Icek and Martin Fishbein (1980), "Understanding Attitudes and Predict​ing Social Behavior," Englewood Cliffs, NJ: Prentice Hall.

Aker, D. A., and R. P. Bagozzi (1979), "Un​​​​​​ob​servable Variables in Structural Equation Models with an Application in Industrial Selling," Journal of Marketing Research, 16, 147-158.

Anderson, James C. and David W. Gerbing (1982), "Some Methods for Respecifying Measurement Models to Obtain Unidimensional Construct Measurement," Journal of Marketing Research, 19 (November), 453-60.

_____ (1984), "The Effect of Sampling Error on Convergence, Improper Solutions, and Goodness of Fit Indices for Maximum Likelihood Confirmatory Factor Analysis," Psychometrika, 49, 155-173.

_____ (1988), "Structural Equation Modeling in Practice: A Review and Recommended Two-Step Approach," Psychological Bulletin, 103 (May), 411-23.

Bagozzi, Richard P. (1980), Causal Models in Marketing, New York: Wiley.

_____ (1981), "An Examination of the Validity of Two Models of Attitude," Multivariate Behavioral Research, 16 (July), 323-359.

_______ and Lynn W. Phillips (1982), "Representing and Testing Organizational Theories: A Holistic Construal," Administrative Science Quarterly, 27 (September), 459-489.

Bagozzi, Richard P. (1984), "A Prospectus for Theory Construction in Marketing," Journal of Marketing, 48 (Winter), 11-29

_____ and Todd F. Heatherton (1994), "A General Approach to Representing Multifaceted Personality Constructs: Application to State Self-Esteem," Structural Equation Modeling , 1 (1), 35-67.
Bandura, Albert (1966), "Vicarious Processes: a Case of No Trial Learning, in Advances in Experimental Social Psychology, L. Berkowitz, ed., NY: Academic Press.

Bedeian, Arthur G. and Kevin W. Mossholder (1994), "Simple Question, Not So Simple Answer: Interpreting Interaction Terms in Moderated Multiple Regression," Journal of Management, 20 (1), 159-165.

Bentler, P. M. (1989), EQS Structural Equations Program Manual, Los Angeles: BMDP Statistical Software.

Birnbaum, M.H. (1973), "The Devil Rides Again: Correlations as an Index of Fit," Psychological Bulletin, 79, 239-242.

_____ (1974), "Reply to the Devil's Advocates: Don't Confound Model Testing with Measurement," Psychological Bulletin, 81, 854-859.

Blalock, Hubert M., Jr. (1965), "Theory Building and the Concept of Interaction," American Sociological Review, 30, 374-381.

_____ (1979), Social Statistics, New York: McGraw Hill.

Bobko, Philip and Craig J. Russell (1994), "On Theory, Statistics, and the Search for Interactions in the Organizational Sciences," Journal of Management, 20 (1), 193-200.

Bohrnstedt, George W. and Gerald Marwell (1978), "The Reliability of products of two random variables," in Sociological Methodology, K. F. Schuesser ed., San Francisco: Jossy-Bass.

Bohrnstedt, G. W. and Carter, T. M. (1971), "Robustness in regression analysis," in H.L. Costner (Ed.), Sociological Methodology (pp. 118-146), San Francisco: Jossey-Bass.

Bollen, Kenneth A. (1989), Structural Equations with Latent Vari​ables, New York: Wiley.

_______ and J. Scott Long (1993), Testing Structural Equation Mod​els, Newbury Park, CA: SAGE Publications.

Bollen, Kenneth A. (1995), "Structural Equation Models that are Nonlinear in Latent Variables: A Least Squares Estimator," Sociological Methodology, 25, 223-251.

Boomsma, Anne (1982), "The Robustness of LISREL Against Small Sample Sizes in Factor Analysis Models," in Systems Under Indirect Observation: Causality, Structure, Prediction (Part 1), K. G. Jöreskog and H. Wold eds., Amsterdam: North Holland.

Boomsma, A. (1983), On the Robustness of LISREL (Maximum Likelihood Estimation) Against Small Sample Size and Nonnormality, Unpublished Dissertation, University of Groningen.

Browne, Michael W. and Robert Cudeck (1993), "Alternative Ways of Assessing Model Fit," in Testing Structural Equation Models, K. A. Bollen et al. eds, Newbury Park CA: SAGE Publications.

Burt, Ronald S. (1973), "Confirmatory Factor-analysis Structures and the Theory Construction Process," Sociological Methods and Research, 2, 131-187.

Busemeyer, Jerome R. and Lawrence E. Jones (1983), "Analysis of Multiplicative Combi​na​tion Rules When the Causal Variables are Measured With Error," Psycho​logical Bulletin, 93 (May), 549-62.

Cadogan J. W, N. J. Paul, R. T. Salminen, K. Puumalainen and S. Sundqvist (2001), "Key Antecedents to 'Export' Market‑oriented Behaviors: a Cross‑national Empirical Examination," International Journal of Research in Marketing, 18 (3) (September), 261‑282.

Campbell, Donald T. and Donald W. Fiske (1959), "Convergent and Discriminant Validation by the Multitrait-Multimethod Matrix," Psychological Bulletin, 56, 81-105.

Campbell, Donald T. (1960), "Recommendations for APA Test Standards Regarding Construct, Trait and Discriminant Validity," American Psychologist, 15, 546-553.

Cattell, R. B. (1973), Personality and Mood by Questionnaire, San Francisco: Jossey-Bass.

_______ (1978), The Scientific use of Factor Analysis in Behavioral and Life Sciences, New Your: Plenum.

Chow, G. C. (1960), "Tests of Equality Between Sets of Coeffi​cients in Two Linear Regressions," Econometrica, Vol. 28, No. 3.

Cho, C. P., P. M. Bentler, and A. Satorra (1991), Scaled Test Statistics and Robust Standard Errors for Non-Normal Data in Covariance Structure Analysis: A Monte Carlo Study," British Journal of Mathematical and Statistical Psychology, 44, 347-357.

Churchill, Gilbert A, Jr. (1979), "A Paradigm for Developing Better Measures of Marketing Constructs," Journal of Marketing Research, 16 (February), 64-73.

_______ and J. Paul Peter (1984), "Research Design Effects on the Reliability of Rating Scales: A Meta Analysis," Journal of Marketing Research, 21, (November), 360-375.

Cochran, W. G. (1968), "Errors in measurement in statistics," Techno​metrics, 10, 637-666.

Cohen, Jacob (1968), "Multiple Regression as a General Data-Analytic System," Psychological Bulletin, 70, 426-43.

_______ and Patricia Cohen (1975), Applied Multiple Regres​sion/Correlation Analyses for the Behavioral Sciences, Hillsdale, NJ: Lawrence Erlbaum.

_______ (1983), Applied Multiple Regres​sion/Correlation Analyses for the Behavior​al Sciences, Hillsdale, NJ: Law​rence Erlbaum.

Cortina, Jose M. (1993), "Interaction, Nonlinearity, and Multicollinearity: Implications for Multiple Regression," Journal of Management, 19 (4), 915-922.

Cronbach, Lee J. (1987), "Statistical Tests for Moderator Variables: Flaws in Analysis Recently Proposed," Psycho​logi​cal Bulletin, 102 (November), 414- 417

Darlington, R. B. (1990), Regression and Linear Models, New York: McGraw-Hill.

Denters, Bas and Rob A. G. Van Puijenbroek (1989), "Conditional Regression Analysis," Quality and Quantity, 23 (February), 83-108.

DeVellis, Robert F. (1991), Scale Development: Theory and Applications, Newbury Park, CA: SAGE Publications.

Dillon, W.R. and M. Goldstein (1984), Multivariate Analysis Methods and Applications, New York: Wiley.

Dunlap, William P. and Edward R. Kemery (1988), "Effects of Predictor Intercorrelations and Reliabilities on Moderated Multiple Regression," Organizational Behavior and Human Decision Processes, 41, 248-258.

Dwyer, F. Robert and Sejo Oh (1987), "Output Sector Munificence Effects on the Internal Political Economy of Marketing Channels, Journal of Marketing Research, 24 (November), 347-358.

Dwyer, F. Robert, Paul H. Schurr, and Sejo Oh. (1987), "Developing Buyer-Seller Rela​tion​ships," Journal of Marketing, 51 (April): 11-27.

Efroymson, M. A. (1960), "Multiple Regression Analysis," in A. Ralston and H. S. Wolf eds., Mathematical Models for Digital Computers,, 191-203, NY: Wiley.

Engel, James F., Rodger D. Blackwell and David T. Kollat (1978), Con​sumer Behavior, 3rd. ed., Hinsdale, IL: Dryden.

Evans, M.T. (1985), "A Monte Carlo Study of the Effects of Correlated Methods Variance in Moderated Multiple Regression Analysis," Organizational Behavior and Human Decision Processes, 36, 305-323.

Feucht, Thomas E. (1989), "Estimating Multiplicative Regression Terms in the Presence of Measurement Error," Sociological Methods and Research, 17 (Febru​ary), 257-82.

Fornell, Claes and David F. Larker (1981), "Evaluating Structural Equation Models with Unobservable Variables and Measurement Error," Journal of Marketing Research, 18 (February), 39-50. 

Fornell, Claes and Fred L. Bookstein (1982), "Two Structural Equation Models: LISREL and PLS Applied to Exit-Voice Theory," Journal of Marketing Research, 19 (November), 440-452.

Friedrich, R. J. (1982), "In Defense of Multiplicative Terms in Multiple Regression Equations," American Journal of Political Science, 26, 797-833.

Fuller, W.A. (1987). Measurement Error Models. New York: Wiley.

Gerbing, David W. and James C. Anderson (1984), "On the Meaning of Within-Factor Correlated Measurement Errors," Journal of Consumer Research, 11 (June), 572-580.

_______ (1985), "The Effects of Sampling Error and Model Characteristics on Parameter Estimation for Maximum Likelihood Confirmatory Factor Analysis," Multivariate Behavioral Research, 20, 255-271.

_______ (1988), "An Updated Paradigm for Scale Development Incorporating Unidimen​sionality and Its Assessment," Journal of Marketing Research, 25 (May), 186-92.

_______ (1993), "Monte Carlo Evaluations of Goodness-of-Fit Indices for Structural Equation Models," in Testing Structural Equation Models, K. A. Bollen and J. S. Long, eds., Newbury Park, CA: SAGE Publications.

Gerbing, David W., Janet G. Hamilton and Elizabeth B. Freeman (1994), "A Large-scale Second-order Structural Equation Model of the Influence of Management Participation on Organizational Planning Benefits," Journal of Management, 20, 859-885.

Gleser, L. J., Carroll, R. J. and Gallo, P. P. (1987), "The Limiting Distri​bution of Least Squares in an Errors-in-variables Linear Regression Model," The Annals of Statistics, 15, 220-233.

Gustafsson, J. E. (1997), "Measurement Characteristics of the Iea Reading Literacy Scales for 9‑ and 10‑year‑olds at Country and Individual Levels," Journal of Educational Measurement, 34 (3) (Fall), 233‑251.

Hanushek, Eric A. and John E. Jackson (1977), Statistical Methods for Social Scientists, New York: Academic Press.

Hattie, J. (1985), "Methodology Review: Assessing Uni​dimensionality of Tests and Items," Applied Psychological Measurement, 9, 139-164.

Hayduk, Leslie A. and Tom Wonnacut (1980), " 'Effect Equations' or Effect Coefficients:' A Note on the Visual and Verbal Presentation of Multiple Regression Interactions," Canadian Journal of Sociology, 5, 399-404.

Hayduk, Leslie A. (1987), Struc​tural Equa​tion Model​ing with LISREL: Essen​tial and Ad​vanc​es, Balti​more, MD: Johns Hopkins Press.

Hays, W.L. (1963), Statistics for Psychologists, New York: Holt, Rinehart and Winston.

Heeler, Roger M. and Michael L. Ray (1972), "Measure Validation in Marketing," Journal of Marketing Research, 9 (November), 361-70.

Heise, D. R. (1986), "Estimating Nonlinear Models Correcting for Measurement Error," Sociological Methods and Research, 14 (4), 447-472.

Homans, G. C. (1974), Social Behavior: Its Elementary Forms, 2nd Edn., New York: Harcourt, Brace Jovanovich.

Howard, John A. (1977), Con​sumer Behav​ior: Appli​cation of Theo​ry, New York: McGraw Hill.

________ and Jagdish N. Sheth (1969), The Theory of Buyer Behavior, New York: Wiley.

Howard, John A.(1989), Consumer Behavior in Marketing Strategy, Englewood Cliffs, NJ: Prentice Hall. Jaccard, James, Robert Turrisi and Choi K. Wan (1990), Interaction Effects in Multiple Regression, Newbury Park, CA: SAGE Publications.

Humphreys, L. G. and A. Fleishman (1974), "Pseudo-orthogonal and other Analysis of Variance Designs Involving Individ​ual-Differences Vari​ables," Journal of Educational Psy​chology, 66, 464-72.

Hunter, John Edward and David W. Gerbing (1982), "Unidimensional Measurement, Second-Order Factor Analysis and Causal Models," in Research in Organizational Behavior, Vol. IV, Barry M. Staw and L. L. Cummings eds., Greenwich CT: JAI Press, 267-320.

Jaccard, James, Robert Turrisi and Choi K. Wan (1990), Interaction Effects in Multiple Regression, Newbury Park, CA: SAGE Publications.

Jaccard, James and C. K. Wan (1995), "Measurement Error in the Analysis of Interaction Effects Between Continuous Predictors Using Multiple Regression: Multiple Indicator and Structural Equation Approaches," Psycho​logi​cal Bulletin, 117 (2), 348-357.

Jöreskog, Karl G. (1970), "A General Method for Analysis of Covariance Structures," Biometrika, 57, 239-251.

________ (1971) "Simultaneous Factor Analysis in Several Populations," Psychometrika, 57, 409-426.

________ (1993), "Testing Structural Equa​tion Models," in Testing Structural Equation Models, Kenneth A. Bollen and J. Scott Long eds., Newbury Park, CA: SAGE.

_______ and Fan Yang (1996), "Nonlinear Structural Equation Models: The Kenny and Judd Model with Interaction Effects," Advances in Structural Equation Modeling Techniques, G.A. Marcoulides, R.E. Schumacker, eds., Hillsdale, NJ: LEA.

Jöreskog, Karl G. and Dag Sörbom (1996a), Prelis 2 User's Reference Guide, Chicago: Scientific Software International, Inc.

_______ (1996b), Lisrel 8 User's Reference Guide, Chicago: Scientific Software International, Inc.

Kendall, M.G. and A. Stuart (1958), The Advanced Theory of Statistics, Vol. 1, London: Charles Griffith.

Kendall, M.G. and A. Stuart (1969), The Advanced Theory of Statistics, Vol. 1, London: Charles Griffith.

Kenny, David (1979), Correlation and Causality, New York: Wiley.

_______ (1985), "Quantitative Methods for Social Psychology," in Handbook of Social Psychology, Vol. 1, G. Lindsey et al. eds., New Your: Random House, 487-508.

_______ and C. M. Judd (1984), "Estimating the Non​linear and Interac​tive Effects of Latent Variables," Psycho​logical Bulletin, 96, 201-10.

Kim, Jae-On and Charles W. Mueller (1978), Factor Analysis: Statistical Methods and Practical Issues, Beverly Hills, CA: SAGE.

Lam, S.P. (1999), "Predicting Intentions to Conserve Water from the Theory of Planned Behavior, Perceived Moral Obligation, and Perceived Water Right," Journal of Applied Social Psychology, 29 (5) (May), 1058‑1071.

Lance, Charles E. (1988), "Residual Centering, Exploratory and Confirmatory Moderator Analysis, and Decomposition of Effects in Path Models Containing Interactions," Applied Psychological Measurement, 12 (2) (June), 163-175.

Laroche, M. and J. A. Howard (1980), "Nonlinear Relations in a Complex Model of Buyer Behavior," Journal of Consumer Research, 6 (4) (march), 377-388.

Laroche, Michel (1985), "A Method for Detecting Non-Linear Effects in Cross-Sectional Survey Data," The International Journal of Research in Marketing, 2, 61-72.

Lee, Bae S. (1999), "Effects of Partitioned Country of Origin Information on Buyer Assessment of Binational Products," Advances in Consumer Research, 26, 344-351.

Lee, Ganesh G. (1999), "Effects of Partitioned Country Image in the Context of Brand Image and Familiarity- A Categorization Theory Perspective," International Marketing Review, 16 (1), 18-39.

Lillian, Gary L. and Phillip Kotler (1983), Marketing Decision Making: A Model Building Approach, Cambridge, MA: Harper & Row.

Lubinski, D. and Humphreys, L.G. (1990), "Assessing Spurious Moderator Effects: Illustrated Substantively with the Hypothesized ("Synergistic") Relation Between Spatial and Mathematical Ability," Psychological Bulle​tin, 107, 385-393.

Masterson, S. S. (2001), "A Trickle‑down Model of Organizational Justice: Relating Employees' and Customers' Perceptions of and Reactions to Fairness," Journal of Applied Psychology, 86 (4) (August), 594‑604.

Matsuno K., J. T. Mentzer and A. Ozsomer (2002), "The Effects of Entrepreneurial Proclivity and Market Orientation on Business Performance," Journal of Marketing, 66 (3) (July), 18‑32.

Maxwell, S. E., H. D. Delaney and C. A. Dill (1984), "Another Look at ANCOVA Versus Blocking," Psychological Bulletin, 95, 136-47.

Maxwell, S. E. and H. D. Delaney (1993), "Bivariate Median Splits and Spurious Statistical Significance," Psychological Bulletin, 113, 181-190.

McClelland, G. H. and C. M. Judd (1993), "Statistical Difficulties of Detecting Interactions and Moderator Effects," Psycho​logi​cal Bulletin, 114 (2), 376-390.

McDonald, R. P. (1981), "The Dimensionality of Tests and Items," British Journal of Mathematical and Statistical Psychology, 34, 100-117.

Neter, John, William Wasserman and Michael H. Kunter (1989), Applied Linear Regression Models, 2nd ed'n., Homewood, IL: Irwin.

Netemeyer, Richard G., Mark W.  Johnson and Scot Burton (1990), "Analysis of Role Conflict and Role Ambiguity in a Structural Equations Framework," Journal of Applied Psychology, 75 (2), 148-157.

Nunnally, Jum C. (1978), Psychometric Theory, 2nd Ed., New York: McGraw-Hill.

Nygaard A. and Robert Dahlstrom (2002), "Role Stress and Effectiveness in Horizontal Alliances," Journal of Marketing, 66 (2) (April), 61‑82.

Osterhuis, Tom L. (1997), "Pro-social Consumer Influence Strategies: When and How Do They Work?" Journal of Marketing, 61 (4) (October), 16-29.

Pedhazur, E. J. (1987), Multiple Regression in Behavioral Research, New York: Holt, Rinehart and Winston.

Peter, J. Paul (1981), "Construct Validity: A Review of Basic Issues and Marketing Practices," Journal of Marketing Research, 18 (May), 133-45.

Ping, R. (1993), "The Effects of Satisfaction and Structural Constraints on Retailer Exiting, Voice, Loyalty, Opportunism, and Neglect," Journal of Retailing, 69 (Fall), 320‑352.

______ (1994), "Does Satisfaction Moderate the Association Between Alternative Attractiveness and Exit Intention in a Marketing Channel?" Journal of The Academy of Marketing Science, 22 (Fall), 364-371.

______ (1995), "A Parsimonious Estimating Technique for Interaction and Quadratic Latent Variables," The Journal of Marketing Research, 32 (August), 336-347.

______ (1996a), "Latent Variable Interaction and Quadratic Effect Estima​tion: A Two-Step Technique Using Structural Equation Analysis," Psychological Bulletin, 119 (January), 166-175.

______ (1996b), "Improving the Detection of Interactions in Selling and Sales Management Research," Journal of Personal Selling and Sales Management, 16 (Winter), 53-64.

______ (1996c), "Latent Variable Regression: A Technique for Estimating Interaction and Quadratic Coefficients," Multivariate Behavioral Research, 31 (1), 95-120.

______ (1996d), "Estimating Latent Variable Interactions and Quadratics: The State of This Art," Journal of Management, 22 (1), 163-183.

______ (1997), "Voice in Business-to-Business Relationships: Cost-of-Exit and Demographic Antecedents," Journal of Retailing, 73 (Summer), 261-281.

_______ (1998), "EQS and LISREL Examples Using Survey Data," in Interaction and Nonlinear Effects in Structural Equation Modeling, R. Schumacker et al eds., Mahwah, NJ: Erlbaum.

______ (1999a), "Unexplored Antecedents of Exiting in a Marketing Channel," Journal of Retailing, 75 (2) (January), 218-241.

______ (1999b), "Latent Variable Interactions: Substantive Considerations," 1999 Winter American Marketing Association Educators' Conference Proceedings, Chicago: American Marketing Association.

______ (2000), Probing Latent Variable Interactions and Quadratics Involving Unobserved Variables and Survey Data, 2000 Academy of Marketing Science Conference Proceedings, Miami: Academy of Marketing Science.

______ (2001), "A Suggested Standard Error for Interaction Coefficients in Latent Variable Regression," 2001 Academy of Marketing Science Conference Proceedings,  Miami: Academy of Marketing Science.

______ (2002), "Interpreting Latent Variable Interactions," 2002 Winter American Marketing Association Educators Conference Proceedings, Chicago: American Marketing Association.

______ (2003), "Pseudo Latent Variable Regression: an Accessible Estimation Technique for Latent Variable Interactions," 2003 Academy of Marketing Science Conference Proceedings,  Miami: Academy of Marketing Science.

Podsakoff, Philip M., William D. Tudor, Richard A. Grover and Vandra L. Huber (1984), "Situational Moderators of Leader Reward and Punishment Behaviors: Fact or Fiction?" Organizational Behavior and Human Performance, 34, 21-63.

Rindskopf, David and Tedd Rose (1988), "Some Theory and Applications of Confirmatory Second-order Factor Analysis," Multivariate Behavioral Research, 23 (January), 51-67.

Rusbult, Caryl E., Dan Farrell, Glen Rogers and Arch G. Mainous III (1988), "Impact of Exchange Variables on Exit, Voice, Loyalty, and Neglect: An Integrative Model of Responses to Declining Job Satisfaction," Academy of Management Journal, 31 (September), 599-627.

de Ruyter, K. and M. Wetzels (2000), "With a Little Help from My Fans ‑ Extending Models of Pro‑social Behaviour to Explain Supporters' Intentions to Buy Soccer Club Shares," Journal of Economic Psychology, 21 (4) (August), 387‑409 Aug 2000. 

Sharma, S., R. M. Durand and O. Gur-Arie (1981), "Identification and Analysis of Moderator Variables," Journal of Marketing Research, 18 (August), 291-300.

Sherif, Muzafer and Carl I. Hovland (1961), Social Judge​ment: Assimilation and Contrast Effects in Communication and Attitude Change, New Haven: Yale University Press.

Singh, J. (1998), "Striking a Balance in Boundary-Spanning Positions: An Investigation of Some Unconventional Influences of Role Stressors and Job Characteristics on Job Outcomes of Salespeople," Journal of Marketing, 62 (3) (July), 69-86.

Stone-Romero, Eugene F., Alliger, George M. and Herman Aguinis (1994), "Type II Error Problems in the Use of Moderated Multiple Regression for the Detection of Moderating Effects of Dichotomous Variables," Journal of Management, 20 (1), 167-178.

Steiger, J. H. (1990), "Structural Model Evaluation and Modification: An Interval Estimation Approach," Multivariate Behavioral Research, 25, 173-180.

Stern, Louis W. and Torger Reve (1980), "Distribution Channels as Political Economies: A Framework for Comparative Analysis," Journal of Marketing, 44 (Summer), 52-64.

Stolzenberg, Ross M. (1979), "The Measurement and Decomposition of Causal Effects in Nonlinear and Nonadditive Models," in Sociological Methodology, Karl F. Schueller ed., San Francisco: Jossey-Bass, 459-488

Walker, Orville C., Gilbert A. Churchill and Neil M. Ford (1977), "Motivation and Per​for​mance in Industrial Sell​ing: Present Knowledge and Needed Re​search," Journal of Marketing Research, 14 (May), 156-68.

Wall, M. M. and Y. Amemiya (2000), "Estimation for polynomial structural equation models," Journal of the American Statistical Association, 95 (451) (September), 929‑940.

Warren, R. D., J. K. White and W. A. Fuller (1987), "Errors in Variables Analysis of Managerial Role Performance," Journal of the American Statistical Association, 69, 886-893.

Weitz, Barton A. (1981), "Effectiveness in Sales Interac​tions: A Contingency Framework," Journal of Marketing, 45 (Win​ter), 85-103

Werts, C. E., R. L. Linn and K. G. Jöreskog (1974), "Intraclass Reliability Estimates: Testing Structural Assumptions," Educational and Psychological Measurement, 34, 25-33.

Wheaton, Blair (1985), "Personal Resources and Mental Health: Can There Be Too Much of a Good Thing?," in Research in Community and Mental Health, J. R. Greenley, ed., Greenwich, CT: JAI.

Wold, Herman (1982), "Systems under Indirect Observation Using PLS," in A Second Generation of Multivariate Analysis: Methods, Vol I, C. Fornell Ed., New York: Praeger.

Wong, S. K. and J. S. Long (1987), "Reparameterizing Nonlinear Constraints in Models with Latent Variables," Technical Report, Washington State University.

Yerkes, R. M. and J. D. Dodson (1908), "The Relation of Strength of Stimulus to Rapidity of Habit Formation, Journal of Comparative Neurology of Psychology, 18, 459-482.

(end of download)
 2003 Robert A. Ping, Jr. 1

