SYLLABUS

MGT 721: International ManagementPRIVATE 

Wright State University

College of Business & Administration


Winter, 2001

I.
COURSE INFORMATION

Professor:

Dr. Joseph A. Petrick



Office:

206 Rike Hall





Phone:

775-2428  (voice mail for messages)


E-Mail:

joseph.petrick@wright.edu
Office Hours:  
Tuesday:    11:00 to 12:30, 5:00 to 6:00PM




Thursday:  11:00 to 12:30, 5:00 to 6:00PM




Others by appointment

Meeting:

Friday     4:00-9:00 PM _____________ (location of class)


Required Texts:

Hodgetts, Richard & Luthans, Fred. (2000). International Management: Culture, Strategy and Behavior. Fourth Edition. Boston, MA: Irwin McGraw Hill. (Code = HL)

Gannon, Martin J. (1994). Understanding Global Cultures. Thousand Oaks, CA: Sage Publications. (Code = MG)

Professor :
Your professor has co-authored three books: Total Quality in Managing Human Resources,  Total Quality and Organization Development  and
 Management Ethics: Integrity at Work.  He was selected in 1993 by the Beta Gamma Sigma National Business Honorary Society as one of the five most promising business educators in the U.S.  He earned his Ph.D. from Pennsylvania State University as a Woodrow Wilson Fellow and MBA from the University of Cincinnati, with graduate studies at the University of Bonn in Germany and the University of Tokyo in Japan.  He travels extensively domestically and globally providing management consulting, training and development services. He cares about continually improving U.S. management education and fostering a respectful, challenging learning environment that cultivates student development.

II.
COURSE OBJECTIVES

Students who pass this course will professionalize their awareness and handling of international management issues and demonstrate a minimum of 70% proficiency in the following learning outcomes:


1.
to increase individual and group understanding of the multiple factors that impact international management decisions.


2.
to develop a comparative global understanding  through cultural  metaphors and videos about doing business in major regions of the world:  North America, Asia, the Middle East, and Europe.


3.
to develop international management internet and research skills, and group in-class case study analysis skills.

III.
COURSE REQUIREMENTS


A.
Examinations:


To fulfill the first and second course objectives, there will be three  examinations, composed of objective questions and essays.  The objective questions may include multiple choice, matching, true-false, listing or fill-in-the-blank questions.  The essays will include both descriptive and professional judgment essays. Each exam will be worth 100 points for a total of 300 points.


B.
International Management Portfolio (IMP):



To fulfill partially the third course objective, each class member will complete an IMP. The IMP is to consist of the following: (1) copies of 3 articles from the COBA International Trade Program Library resources with a single page, single-spaced description of the key themes of each article followed by an elaboration on the three lessons you learned from reading the article; (2) copies of 5 articles from a list of reputable international management journals (provided by the professor) available in the WSU library with a single page, single-spaced description of the key themes of each article followed by an elaboration on the three lessons you learned from reading the article; and (3) completion of two internet assignments selected from a list provided by the professor. The IMP is worth 100 points and is due ________________.



To partially fulfill the third course objective, in-class case studies will be treated. Peer evaluations of in-class group teamwork will be completed by each group member, for all group members, at the end of the quarter. These evaluations will be used by the professor in computing the participation grade for each student.

IV.
COURSE POLICIES


A.
Professional Behavior: Attendance, Civil Participation and Empowerment



Regular class attendance and active, respectful participation in in-class case studies are expected to fulfill the course objectives, to sustain the class professional rapport and to build the capabilities for personal empowerment.  The professor's attendance record is the official record.  It is your responsibility to keep informed and to inform the professor of any unavoidable absences.  Professional behavior includes, but is not limited to, constructive participation, regular attendance (no more than 2 unexcused absences), oral and written preparedness, meeting deadlines, collaborative group work, responsible empowerment, and civil, collegial communication.  A maximum of 30 points may be added or subtracted from the total student point accumulation by the professor if this policy is exceptionally followed or violated.


B.
Exam Make-up Policy:


Make-up exams will be kept to an absolute minimum.  It is most equitable to take the original test with the rest of your classmates on the scheduled date and time.  Rare exceptions to this policy will be made only with student notification (775-2428) prior to class.  Any make-ups will normally be administered by the professor in his office within 2 days of the original exam or other comparable arrangement will be made within the 2-day time frame.


C.
Selected University Policies:


The last day to drop a class without a record of "W" is January 19.  The last day to drop a class with a record of "W" is February 2. 

V.
INSTRUCTIONAL MODE


The professor will tailor his instructional style to meet the learning styles of the class. This attunement to individual and group learning styles will be accomplished by varying the mix of lectures, in-class case discussion, video, group assignment discussions and case studies as the term progresses in order to meet the course objectives.  

VI.
GRADING POLICY


A.
Evaluation:  The course requirements are weighted as follows:



1.
Exams   (@ 100 pts/exam)


= 300 points  (75%)



2.
International Management Portfolio
= 100 points  (25%)







Total

= 400 points  (100%)


B.
Grading Scale:




A - (90-100)


- 360 points or more




B - (80-89)


- 320 - 359 points




C - (70-79)


- 280 - 319 points




D - (60-69)


- 240 - 279 points




F - (59-0)


- 239 - 0    points

VII.
CLASS ASSIGNMENT SCHEDULE

Week:Dates

Topic





Assignments (Chapters)
1: 1/5


-Syllabus





HL: 1,3




 -International Mgt (IM)



Handout: Petrick/ 

                                    Challenges for U.S. Managers

Robles article




-Cultural Metaphors & IM



MG: 1, 16




-COBA International Trade Program




    Resource Library




-9 Subcultures of NAFTA

2: 1/12


-(IM) Political, Economic, Legal and 





Technological Environments




-Cross Cultural Communication

HD: 2,8




-Doing Business with Mexicans




-Doing Business with Japanese

MG: 14

3: 1/19
 
-Strategy Planning 



HL: 9
 

-




Contrasts among U.S., Mexican and 





Japanese Management Practices




-Review for First Exam

4: 1/26

-FIRST EXAMINATION on 1/26




-Doing Business with the Chinese
5: 2/2

-Culture in (IM)




HL: 5-7, MG: 17




-Negotiation, Organization and 


HL: 10,11





Decision Making
 

6: 2/9


-Doing Business with Indians 


MG: 15

  

           -International Human Resource 

HL: 15,16





 Management





-Review for Second Exam

7: 2/16

-SECOND EXAMINATION on 2/16




-The Middle Eastern Management Context




-Doing Business with Saudi Arabians
8: 2/23

- Ethics and Social Responsibility

MG: 18, HL: 4




-Doing Business with Germans


MG: 4




-Motivating and Leading                                  HL: 13,14



 
-International Labor Relations &

HL: 17





Industrial Democracy




-Global Quality Management or Else





-Review for Final Exam

9: 3/2




10: 11/18

-FINAL EXAMINATION ON NOVEMBER 18







-IMP Due on November 22 (to be turned in 


               

 at the Management Department Office- 270 




 Rike Hall- by 7.00 P.M.)

VIII.
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