SYLLABUS

MGT 470.01: Business Integrity Capacity
Wright State University

Raj Soin College of Business


Fall, 2005
I.
COURSE INFORMATION

Professor:

Dr. Joseph A. Petrick




Professor of Management




Director, Institute for Business Integrity


Office:


206 Rike Hall





Phone:


775-2428  (voice mail for messages)


E-Mail:

joseph.petrick@wright.edu
Web Page:

www.wright.edu/~joseph.petrick
Class Meetings:            Mondays, Wednesdays and Fridays: 12:15 - 1:20 p.m.


Office Hours:               Mondays and Wednesdays: 11:15 a.m. -12:15 p.m., 5:00 p.m. - 6:00 p.m. 




(Other than scheduled office hours, by appointment.)
Professor Profile:
Your professor has co-authored four books: Total Quality in Managing Human Resources, Total Quality and Organization Development,  Management Ethics: Integrity at Work, and Managing Project Quality. He was selected in 1993 by the Beta Gamma Sigma National Business Honorary Society as one of the five most promising business educators in the U.S.  He earned his Ph.D. from Pennsylvania State University as a Woodrow Wilson Fellow and his MBA from the University of Cincinnati, with graduate studies at the University of Bonn in Germany and the University of Tokyo in Japan.  He is a 1999 and 2000 National Baldrige Quality Award Examiner with the U.S. Department of Commerce, a 1999 and 2000 State of Ohio Baldrige Quality Award Examiner, and has been a Dayton Metropolitan Quality Award Examiner. Since 2003 he has also served as the Director of the Institute for Business Integrity providing research, teaching and service contributions to promote responsible business practices. He was selected as the WSU Brage Golding Distinguished Professor of Research for 2005-2008. He is the faculty coach for the award-winning WSU National and Regional Intercollegiate Ethics Bowl Teams (2002 National Champions and 2004 National and Regional Runner-Up Champions). He cares about continually improving U.S. undergraduate business education and fostering business professionalism.
II.
COURSE DESCRIPTION

Business integrity capacity as an individual and collective moral and strategic resource; analysis and resolution tools to strengthen moral processes, judgment, development and supportive system contexts in the domestic and global arenas to improve business performance. Prerequisite: MGT 304.
III.
COURSE LEARNING OBJECTIVES

Students who pass this course will professionalize their awareness and handling of business ethics’ issues and demonstrate a minimum of 60% proficiency in the following learning outcomes:

1.
to develop a critical and constructive understanding of business integrity capacity as an individual and collective moral and strategic resource for enhancing business performance.

2.
to develop individual and/or team analytical, research, writing and oral argumentation skills by completing business integrity capacity projects.

IV.
REQUIRED/RECOMMENDED COURSE MATERIALS

Required:

Petrick, Joseph A. & Quinn, John F. (1997). Management Ethics: Integrity at Work (Thousand Oaks, CA: Sage Publications). (Code = PQ) (Indian version only)

Kelly, M. (2001). The Divine Right of Capital: Dethroning the Corporate Aristocracy (San Francisco: Berrett-Koehler Publishers, Inc.). (Code = K)

(All textbook royalties from purchases are contributed to the Raj Soin Business Scholarship Fund and local charities).
Recommended:

The Wall Street Journal contains useful articles on current topics covered in this course and many business integrity topics that impact business performance.
V.
COURSE REQUIREMENTS AND GRADING PROCEDURES

Course Requirements:
A.
Examinations: (300 Points)

To fulfill the first course objective, there will be a midterm and final examination.  The midterm and final exams will be composed of objective questions and essays.  The objective questions may include multiple choice, matching, and true-false questions. Before the exams, two steps will be taken by the professor to assist students: (1) a comprehensive review of exam material will take place before the exam with indications of prioritized study material provided and (2) a set of essay topics will be provided, from which two options will be selected for the real exam, to focus student essay study habits. Each exam will be worth 150 points for a total of 300 points. The midterm exam is on 10/5 and the final exam is on 11/16.

B.
Business Integrity Capacity (BIC) Projects: (550 Points)

To fulfill the second course objective of applying business integrity capacity to business performance areas, class members are to complete three assigned BIC projects - two individual projects and one group project. 

1. First BIC Individual Project: Business Ethics Case Analysis: The first BIC project is to individually complete a structured written analysis and resolution of a business ethics case study (preferably from each student’s major field) from the PQ text and/or other sources provided by the professor.  A structured framework and sample model analysis and resolution of a business ethics case study will be provided by the professor using the R2C2 format. Individuals who do not submit the first draft of their case study by 9/21 cannot earn more than a “B” on the first project. The total worth of the first project is 150 points and the final version is due on 9/30.
2. Second BIC Individual Project: Personal BIC Professional Portfolio. The second BIC project consists of the following individually completed experiential exercises to be included in a professional portfolio for developing your principled business leadership style, which are to be selectively shared in classroom discussions:

(a) PQ: 41 - Experiential Exercise #5 (include copy of your completed MSA and Management Style Profile from Appendix A [327ff])

(b) PQ:  67 - Experiential Exercise #7
(c) PQ: 126 - Experiential Exercise #8

(d) PQ: 165 - Experiential Exercise #6

(e) PQ: 209 - Experiential Exercise #8

(f) PQ: 276 - Experiential Exercise #9 (include copy of your completed LERA and the Interpretation of Results from Appendix F [355ff] with a three step action plan to improve your business leadership integrity in the future)
(g) PQ: 326 - Experiential Exercise #6

(h) Statement of Personal Business Philosophy (structure provided by professor)
(i) K: Responses to Comparative Questions from Chapters 1 & 7
(j) K: Responses to Comparative Questions from Chapters 2 & 8

(k) K: Responses to Comparative Questions from Chapters 3 & 9

(l) K: Responses to Comparative Questions from Chapters 4 & 10

(m) K: Responses to Comparative Questions from Chapters 5 & 11

(n) K: Responses to Comparative Questions from Chapters 6 & 12

(o) One Course Guest Lecturer Analysis (1 page, single-spaced treatment of 3 lessons learned)

(p) Two Analyses of Two Business Ethics-Related Videos/Movies (each analysis to consist of 1 page, single-spaced treatment of 3 lessons learned from each video/movie)

The total worth of the second project is 200 points and is due on 10/26. 
4.   Third BIC Group Project:  Group Business Citizenship Project. The third BIC project is the group business citizenship project comprehensively addressing three issues using course/research resources: (1) What are your consulting team’s recommendations for design and implementation of an ethical workplace that includes responsible board governance and ethical work culture features among other factors?; (2) What are your consulting team’s recommendations for changes and/or reinforcements of the national politico-economic-legal-technological-ecological environment that can support successful and ethical business practices?; and (3) What are your consulting team’s recommendations for changes and/or reinforcements of the international politico-economic-legal-technological-ecological environment that can support successful and ethical business practices?  The project report is to be no less than 15 pages (double-spaced) in length containing at least 10 references and following any other guidelines provided by the professor. The total worth of the fourth project is 200 points and is due on 11/7.
C.
Individual Participation (150 Points)
Since conceptual understanding displayed through enhanced oral communication skills regarding the application of business integrity capacity in economic aristocracy and economic democracy contexts is part of the learning objectives of this course, individual oral participation is expected. Business integrity capacity and a supportive world context co-evolve through listening, discussion, debate and other active-learning experiences within and outside of scheduled class meetings. It is essential that all students regularly attend class and fully participate in these active learning experiences to achieve the course objectives and develop as principled business professionals.  

Team member peer evaluations will also be used to determine the relative contributions of each student to the group BIC projects. Regular class attendance and equitable team contributions will result in a grade of 120.

The additional 30 points can be earned by completing a three single-spaced page book review (from one of the books contained in the syllabus bibliography) and presenting a 3-minute oral version of your review in class during the last weeks of the term.  The book review is to consist of a cover page identifying the book, its author(s), the publication information, the name of the student submitting the individual participation book review, and three single-spaced pages divided into two parts: two pages on “Summary of Key Points in Book” and one page on “Critical Comments and Lessons Learned from Book.” 

Grading Procedures:
A.
Evaluation:  The course requirements are weighted as follows:


1.
Midterm/Final Examinations


= 300 points  


2.
Individual BIC Projects (1 & 2)

= 350 points  

3.
Group BIC Project (3) 



= 200 points  

4.
Individual Participation


= 150 points  


Total





1,000 points  
B.
Grading Scale:




A - (90-100)


- 900 points or more




B - (80-89)


- 800-899 points




C - (70-79)


- 700-799 points




D - (60-69)


- 600-699 points




F - (59-0)


- 0 -599    points

VI.
COURSE POLICIES


A.
Professional Behavior: Attendance, Civil Participation and Empowerment



Regular class attendance and active, respectful participation in in-class exercises, analyses and case studies are expected to fulfill the course objectives, to sustain the class professional rapport and to build the capabilities for professional business contribution.  The professor's attendance record is the official record.  It is your responsibility to keep informed and to inform the professor of any unavoidable absences.  Professional behavior includes, but is not limited to, constructive participation, regular attendance, oral and written preparedness, meeting deadlines, collaborative group work, and civil, collegial communication.  A maximum of 30 points may be added or subtracted from the total student point accumulation by the professor if this policy is exceptionally followed or violated.


B.
Exam Make-up Policy:


Make-up exams will be kept to an absolute minimum.  It is most equitable to take the original exam with the rest of your classmates on the scheduled date and time.  Rare exceptions to this policy will be made only with student notification (775-2428) prior to class.  Any make-ups will normally be administered in the Department of Management Office (270 Rike Hall) within 2 days of the originally scheduled exam.  Once the professor has authorized a make-up, the student is to schedule the make-up time with the Department of Management office staff (775-2290) as soon as possible.


C.
Selected University Policies:


The last day to drop a class without a record of "W" is September 26.  The last day to drop a class with a record of "W" is October 24. 

VII.
INSTRUCTIONAL RESOURCES

A.
Instructional Style Adapted to Class Learning Style


The professor will tailor his instructional style to meet the learning styles of the class. This attunement to individual and group learning styles will be accomplished by varying the mix of lectures, in-class case discussion, video, guest speaker, group assignment discussions and case studies as the term progresses in order to meet the course objectives. The professor will use a midterm student evaluation process to determine the extent of alignment between professor instructional style and class learning style, and will appropriately adjust to optimize the student learning experience and the achievement of course objectives.



B.
Institute for Business Integrity (IBI)


The Institute for Business Integrity in the Raj Soin College of Business at Wright State University (206 Rike Hall) is an additional resource for business ethics bibliographic information and/or research referrals.  Contact the Director of the Institute, Dr. Joseph A. Petrick, or Associate  Director, Dr. Scott Williams, for more information (775-2428 or joseph.petrick@wright.edu). See Ethics Education Task Force Report from AACSB International and related business ethics information in the Business Integrity E-Newsletter (www.wright.edu/business/ibi/).
C. Electronic Reserve Materials (Professor Webpage & Library Reserve Materials)
Your professor has electronic reserve materials (ERMs) under his name for MGT 470 students. These “electronic handouts” can be easily accessed by going to the Dunbar Library website, clicking on “Reserve Materials,” then clicking on Professor “Petrick,” and inputting the password – “mgt470.”  See Class Assignment Schedule for weekly assigned readings from the textbook chapters and the electronic reserve materials.  All other electronic reserve materials will be posted to the professor’s personal web page. The assigned reading schedule code for electronic reserve materials is ERM.
D.   
University Student Resource: Writing Center for Students

The University Writing Center (031 Dunbar Library) (Main Phone: 775-4186) provides one-on-one writing consultation with trained peer writing consultants.  See web site www.wright.edu/academics/writingctr for hours, appointment schedules, and valuable links to useful writing sites.

E.
University Student Resource: The Student Technology Assistance Center (STAC)

The Student Technology Assistance Center in the Paul Laurence Dunbar Library provides Wright State students with the tools to make productive use of new information technologies to enhance research reports. See web site for more information: www.libraries.wright.edu/stac.
F.
Guest Lecturers

A number of guest lecturers in this course will enrich the text and lecture materials and provide a diversity of perspectives and insights into dimensions of business ethics.
VIII.     CLASS ASSIGNMENT SCHEDULE
	WEEK


	DATES
	TOPICS


	TEXT/ERM READINGS

	1
	9/7-
9/9
	Introductory Questionnaire

MGT 470 Pre-Course Survey
Syllabus Distribution

Need for Improved Business Ethics Education for Current and Future Business Leaders
The Nature and Value of Management and the Business Integrity Capacity Approach
The Four Major Dimensions of Business Integrity Capacity: Process, Judgment, Development, and Systems 
Complete Management Style Assessment (MSA) in text Appendix A– but do not score without professor present
In-class team formations
Guest Lecturer
	PQ: 1, 

Appendix A
ERM: 1


	2
	9/12-9/16
	Sample Business Ethics Case Analysis using the R2C2 Format
Foundations & Dimensions of Judgment Integrity Capacity: 

Human Reality; Political Economics, Law, & Business Communication 

Business Leadership Accountability for Business Integrity Capacity as a Strategic Asset
The Enron Scandal & Neglect of Business Integrity Capacity 
Economic Aristocracy vs. Economic Democracy
Guest Lecturer
	PQ: 2,3
ERM: 2,3

K: 1,7


	3
	9/19-9/23
	First Draft of First BIC Project Due on 9/21
The Principle of Privilege vs. Principle of Equity
Case Analysis:  Arthur Andersen
	PQ: 3
ERM: 4
K: 2,8

	4
	9/26-9/30
	Planning with Integrity Capacity

Final Version of First BIC Project Due on 9/30
The Principle of Property vs. Principle of the Public Good 
Guest Lecturer
	PQ: 4

K: 3,9


	5
	10/3-10/7
	Organizing with Integrity Capacity

Principle of Governance vs. Principle of Democracy 
Midterm Examination on 10/5
Midterm Student Evaluations
Guest Lecturer  
	PQ: 5

K: 4, 10


	6
	10/10-10/14
	Leading with Integrity Capacity

Principle of Liberty vs. Principle of Justice
Guest Lecturer
	PQ: 6

K: 5,11
ERM: 5

	7
	10/17-10/21
	Controlling with Integrity

Quality and Integrity Capacity

Principle of Sovereignty vs. Principle of (R)evolution
Guest Lecturer
	PQ: 7

K: 6,12
ERM: 6

	8
	10/24-10/28
	Second BIC Project Due on 10/26
Open Moral Dialogue & Discussion on Course Topics
National & International Business Ethics Issues/Processes
	PQ: 1-7
K: 1-12

ERM: 7



	9
	10/31-11/4
	International Business Ethics Issues
Guest Lecturer
Final Student Evaluations
	PQ: 1-7

K: 1-12
ERM: 8

	10
	11/7-11/11
	Third BIC Project Due on 11/7
Open Moral Dialogue & Discussion on Course Topics 
Final Exam Review

MGT 470 Post-Course Survey

Nov. 11 – Veteran’s Day – No School
	PQ: 1-7

K: 1-12

	11
	11/16
	Nov. 16 – 1:00 p.m. – 3:00 p.m. Final Exam
	


IX.
Selected Bibliography
Use reference bibliography at end of PQ text (pp. 359-390). Major academic journals in the business ethics field include: Journal of Business Ethics, Business Ethics Quarterly, and Business and Society Review. While other supplementary resources are available from the instructor, the following are mentioned specifically.
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