
SYLLABUSPRIVATE 


MBA 752:  BUSINESS PROFESSIONALISM
I.
BASIC INFORMATION


Professor(s):TBA (To Be Announced)


Office:TBA


Phone:TBA


Office Hours:TBA


Required Texts:Eisenberg, Eric. M. and Goodall, H.L. (1993).  Organizational Communication: Balancing Creativity and Constraint.  New York:  St. Martin's Press.  Code = (EG)

Schockley-Zalabak, P. (1994).  Understanding Organizational Communication: Cases, Commentances, and Conversations.  New York:  Longman.  Code = (SZ)

Velasquez, Mannel G.  (1995).  Business Ethics: Concepts and Cases.  Fourth Edition.  Englewood Cliffs, N.J.:  Prentice-Hall.  Code = (MV)

De George, Richard T. (1993).  Competing with Integrity in International Business.  New York:  Oxford University Press.  Code = (RD)

II.COURSE RATIONALE AND OBJECTIVES

A.Course Rationale:

As part of the basic business tools portion of the MBA program, Business Professionalism is a course designed to assess and develop business ethical decision-making, oral communication, and written communication skills that are foundational for subsequent functional and integration MBA classes.  The professional impact of the other MBA courses is in part dependent on a businessperson's initial ability to arrive at sound ethical decisions and communicate them effectively.  Accredited graduate work in business is expected to promote professional integrity in ethical decision-making and communicate performance.

B.Course Objectives:  Students who satisfactorily pass this course will  demonstrate a minimum of 70% proficiency in the following learning  outcomes:



1.To identify levels of personal and organizational moral development.  



2.To distinguish between and delineate the major ethical theories as they relate to business.



3.To understand and use a structural framework to responsibly analyze and resolve business ethical dilemmas.



4.To increase awareness of and sensitivity to the ethical issues  involved in business internal and external relations.



5.To use moral reasoning and rational arguments to justify ethical judgments about business internal and external issues.



6.To articulate in detail why it is important to be ethical at work, including personal, internal constituency, and external constituency concerns.

III.
COURSE REQUIREMENTS


A.EXAMS: There will be three examinations including a non-comprehensive final.  Exams will be a combination of objective questions and essays. Pre-exam essay topic options will be provide before every test.


B.BUSINESS ETHICS REPORT -- YOUR BUSINESS PHILOSOPHY AND YOUR CAREER:  A report addressing two key issues for business professionals will be required: (1) why it is important to you to integrate ethics into your business career and (2) how to analyze and resolve a career-related ethical issue in a responsible, structured manner.  Relevant scenarios and case studies will be provided  by the professor during the term from which you can develop this report.  The report is to be no less than ten pages, type-written, and double-spaced.  It will require that you demonstrate command of ethical theory, critical moral reasoning, and application to your personal career aspirations.  The report is due on May 25, 1990 and will be handed back during the final exam.


C.CLASS PREPARATION:  Read assignments for each class meeting and be prepared to participate constructively.


D.ATTENDANCE POLICY:  Regular class attendance is necessary to fulfill the course objectives and sustain the class rapport.  Fifty (50) points will be subtracted from the class participation criterion for three or more unexcused class absences.  The professor's attendance record is the official record.  Latecomers will be marked absent unless they see me immediately after class and early leavers will be marked absent unless they see me before class;  it is your professional responsibility to inform me.


E.MAKE-UP POLICY:  Make-up exams will be kept to an absolute minimum.  It is most equitable to take the original test with the rest of your classmates on the scheduled date and time.  Rare exceptions to this policy will be made only with student notification at the Department of Management Office (873-2290) prior to class.  Any make-ups will normally be administered by the professor in his office within 2 days of the original exam or other comparable arrangements will be made within the 2-day timeframe.

IV.
INSTRUCTIONAL MODE

The professor will tailor his instructional style to meet the learning styles of the class.  This attunement to group learning styles will be accomplished by varying the mix of lectures, discussion, video, group discussion, experiential exercises, and case studies as the term progresses in order to meet the course objectives.

V.
GRADING POLICY

A.Evaluation:  The course requirements are weighted as follows:



1.  Three Exams (100 points each)
= 300 points
(60%)



2.  Business Ethic Report

= 100 points
(20%)



3.  Class Participation


= 100 points   
(20%)







TOTAL 
  500 points
 100%

B.
Grading Scale:



A - (90-100) - 450 points or more



B - (89-80)  - 400-449 points



C - (79-70)  - 350-399 points



D - (69-60)  - 300-349 points



F - (59-0)   - 299-0 point

VI.
CLASS ASSIGNMENT SCHEDULE

CLASS
 DATE 
DAY
TOPICS








ASSIGNEMENT(S)
  1
3/26
M
*Syllabus




Obtain text





*Introduction to Business Ethics



D-1

  2

3/28
W
*Levels of Personal & Organizational



D-2






Moral Development









*Framework for Responsible Ethical






Decision Making

  3

3/30
F
*Utility and Utilitarianism



D-3

  4
  4/2
M
*Ethical Theory:  Happiness, Utility,



D-3






& the Ethical Result





  5

4/4
W
*Ethical Theory:  Moral Duties, Rights,


D-4






Justice, and the Ethical Act

  6

4/6
F
*Ethical Theory:  Liberty, Virtue, & the


D-4






Ethical Agent

  7

4/9
M
*Moral Responsibility & Corporations



D-5-6





*Pre-exam Essay Topics





  8

4/11
W
Justice and Economic Systems



D-1-6





*Pre-exam Review of Ethical Theory






& Moral Reasoning in Business

  9

4/13
F
*FIRST EXAM:  ETHICAL THEORY

  10

4/16
M
*American Capitalism & Moral Assessments


D-7

  11

4/18
W
*Return exams





*Business & Employees:  Worker's Rights


D-15

  12

4/20
F
*Business & Employees:  Employment-At-Will,

D-16






Due Process, & Loyalty





  13

4/23
M
*Worker Participation & Quality of Work Life

D-16

  14

4/25
W
*Whistle Blowing



D-10

  15

4/27
F
*Affirmative Action & Comparable Worth



D-17





*Video:  "Today's Diverse Work Force"





  16

4/30
M
*Professions, Business, & Ethical Codes 


D-18






of Conduct

  17

5/2
W
*Professions, Business & Ethical Codes



D-18






of Conduct

  18

5/4
F
*Computers, Ethics, and Business



D-14

  19

5/7
M
*Applications of Ethical Theory to Business






Employee Case Studies





*Pre-exam essay topics

  20

5/9
W
*Pre-exam review  of Business & Employee Issues

  21

5/11
F
*SECOND EXAM:  BUSINESS & INTERNAL CONSTITUENCIES

  22

5/14
M
*Trade Secrets, Corporate Disclosure, Insider

D-12





 Trading





 Video:  "WALL STREET"

  23

5/16
W
*Accounting, Finance, & Corporate Takeovers

D-13





 Video:  "Accounting Ethics"

  24
  5/18
F
*Finance and Accounting Ethics:



D-12, 13





 Video:  "The Order"

  25
  5/21
M
*Marketing, Truth, and Advertising



D-11

  26

5/23
W
*Environmental Protection and



D-9





 Consumer Safety

  27

5/25
F
*Video:  "Environment and Safety"





Class Discussion, Pre-Exam Topics





*Business Ethics Report Due

  28

5/28
M
HOLIDAY

  29

5/30
W
International Business, MNCs, and



D-19





Morality

  30

6/1
F
Property, Resources, and International



D-20





Obligations





Pre-Exam Review




FINAL EXAM AT SCHEDULED TIME




(Business and External Constituencies)

VII.
SELECTED BIBLIOGRAPHY ON BUSINESS PROFESSIONALISM


Texts and Cases in Business and Professional Ethics
Bayles, Michael D. (1991).  Professional Ethics.  Belmont:  Wadsworth.

Beauchamp, Tom L., ed. (1993).  Case Studies in Business, Society, and Ethics.  Englewood Cliffs:  Prentice-Hall.

Brown, Marvin T. (1990).  Working Ethics.  San Francisco: Jossey - Bass.

Cavanagh, Gerald F. (1990).  American Business Values, 3rd ed. Englewood Cliffs: Prentice-Hall.

Donaldson, Thomas, ed. (1990).  Case Studies in Business Ethics.  Englewood Cliffs:  Prentice-Hall.

Goldman, Alan.  (1987).  The Moral Foundations of Professional Ethics.  Totowa:  Rowan and Littlefield.

Hoffman, W. M., and Jennifer M. Moore.  (1994).  Business Ethics:  Readings and Cases in Corporate Morality.  New York:  McGraw-Hill.

Matthews, John B., Kenneth E. Goodpaster, and Laura L. Nash.  (1993).  Policies and Persons:  A Casebook in Business Ethics.  New York:  McGraw-Hill.

Petrick, Joseph A. and Quinn, John F.  (1995).  Management Ethics and Organization Integrity.  Thousand Oaks, CA:  Sage Publications.

French, Wanen A. and Granrose, John (1995).  Practical Business Ethics.  Englewood Cliffs, NJ:  Prentice-Hall.

