Dr. Gulas – MKT 446 Fall 2008


Writing Guide for Marketing 446
Fall 2008
Requirements
Your project must be in full compliance with the rules of the Yellow Pages Collegiate Creative Competition (see Yellow Pages website for the submission requirements).  Please read the “Briefing” thoroughly.
In addition to the ads, your team will submit a paper explaining the strategy behind the entry that you will be submitting to the competition.  This paper will not be submitted to the competition.  You must have a draft of your paper completed PRIOR to your scheduled coaching session.  Your paper will have the sections listed below.  Under each section heading you will explain specifically how your ads satisfy the specific requirement.
Our ads appeal to the target market because…
Our ads positively differentiate U Store It from the competition by…
General Dos and Don’ts of Writing
	Don’t
	Do

	Don’t forget to proofread carefully.
	Use your word processing software to spell check and grammar check your paper.  Then proofread your paper for errors that the software missed.  It is a good idea to have another person proofread your work as well.

Know what a paragraph is and what it is not.  

Know the differences between the following words:

Manufacture – Manufacturer

Manufactures – Manufacturers

Idea – Ideal

Here – Hear

Peak - Pique

Cite – Site – Sight

Then – Than

To – Too – Two

Effect – Affect

There – Their – They’re

Perspective - Prospective

Are – Our

Survey – Questionnaire

	Don’t turn in a first draft.
	Plan to have your first draft completed well before the due date so that you will have sufficient time to revise and improve the paper.  

	Don’t write in a stream of consciousness fashion. 
	Work from an outline.

	Don’t plagiarize.
	Cite all source material.

All direct quotes must be properly cited.

All paraphrased information must be cited.

“An author does not present the work of another as if it were his or her own work.  This can extend to ideas as well as written words.”  (Publication Manual of the American Psychological Association). 

	Don’t include blank headings (headings with nothing under them).
	Use headings, and subheadings when necessary, to break your paper into logical sections.

	Don’t allow a heading to be the last line on a page.  
	Force page breaks to prevent headings as the last line on a page.

	Don’t mix tenses or styles.
	Be consistent and correct.  Make sure that subjects and verbs agree.

	Don’t write fiction.  
	Creativity is important in all areas of business and in marketing in particular.  However, in business writing your creativity must be constrained by FACTS.  You cannot make these facts up.

	Don’t use the term “random” carelessly.
	Be aware that a random sample has a very specific statistical meaning.

	Don’t use plastic sleeves for individual pages.
	Use a staple in the upper left hand corner to bind your paper (use other forms of binders ONLY if absolutely necessary).  In no situation are plastic sleeves acceptable.

	Don’t print the paper on the day that it is due.
	Print the paper at least one day prior to the due date to allow for any printing problems that may occur.

	Don’t write an introduction and call it an executive summary
	Write an accurate summary that could serve as a stand-alone document.
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