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The Institute for Business Integrity (IBI)

The Institute for Business Integrity (IBI) is located in the Raj Soin College of Business at Wright State University.  Its mission is to enhance the moral competency of current and future business leaders and to promote responsible practices in the business community.  In line with this mission, IBI is sponsoring a 13-part video series during the 2005 Spring and Summer Quarters entitled, “The Ethical Marketplace.”  See IBI website for more details (http://www.wright.edu/business/ibi).
What is The Ethical Marketplace©?
Ethical Marketplace© is a weekly half-hour financial lifestyle magazine TV series redefining success through a positive look at what is possible.  Real examples of people, companies and organizations illustrate the “triple bottom line;” respecting people and the environment while earning a profit.  The stories are visually compelling and backed up with solid financial and market data.  It addresses the moral investment question: “How can your money earn a steady profit while improving your quality of life and the world around you?”
The news, features, interviews, roundtables, and expert commentary probe the assumptions behind the issues that affect every consumer and investor globally, and look at assets and wealth in a new perspective. The show uses new indicators to measure our quality of life and examines how individuals can align their money and their values.

The show will back up stories with solid economic performance, financial, and market data in a visually compelling way – creating a showcase for new yardsticks and actual measures of success and impact.  Like reality TV the show will create an invitation and ways to for viewers to participate through an interactive website. Content will be segmented into regular show themes. 

 
Who Watches The Ethical Marketplace©
The target audience for Ethical Marketplace© is the 50% of all US adults invested in the stock market – either directly or through pension funds.  These are viewers looking for new solutions to the problems in capital markets today.  Baby boomers, “cultural creatives”, and concerned citizens wanting to make their money count rather than just counting their money will find this a “must see” series.

How The Ethical Marketplace Can Enhance Business Education

The IBI-sponsored Ethical Marketplace series can enhance business education by providing both positive economic policies and business practices that meet the standard of “triple bottom-line accountability” (economic-financial, socio-legal, and ethical-ecological success) and treat human and natural stakeholders of the business enterprise in a sustainable manner.  IBI and The Ethical Marketplace series support the continuing moral improvement of business leaders, business education, and marketplace practices.
 

	


WPTD Channel 16 Programming Schedule
All IBI-sponsored showings of “The Ethical Marketplace” programs will take place on Sunday mornings from 11:30 am to 12:00 noon, between Bill Moyer’s “NOW” and “The McLaughlin Group.”  See additional information at http://www.ethicalmarketplace.com/.

Pilot - Welcome to Ethical Marketplace

Show 1 - Redefining Success

Show 2 - Global Corporate Social Responsibility

Show 3 - The Non-money Economy

Show 4 - Green Building

Show 5 - Investing in Your Community

Show 6 - Fair Trade, Ethical Trading

Show 7 - Renewable Energy 

Show 8 - Shareholder Activism

Show 9 - Women Owned Businesses

Show 10 -Clean Food, Organic Agriculture

Show 11 - Transformation of Work

Show 12- Health and Wellness


Show 13- Socially Responsible Investing
AIR DATE     AIR TIME          PROGRAM TITLE                    

--------------- -------- ------------------------------------ ---------------

Sun, 03/20/2005 11:30:00 ETHICAL MARKETPLACE #101             

Sun, 03/27/2005 11:30:00 ETHICAL MARKETPLACE #102             

Sun, 04/03/2005 11:30:00 ETHICAL MARKETPLACE #103             

Sun, 04/10/2005 11:30:00 ETHICAL MARKETPLACE #104             

Sun, 04/17/2005 11:30:00 ETHICAL MARKETPLACE #105             

Sun, 04/24/2005 11:30:00 ETHICAL MARKETPLACE #106             

Sun, 05/01/2005 11:30:00 ETHICAL MARKETPLACE #107             

Sun, 05/08/2005 11:30:00 ETHICAL MARKETPLACE #108             

Sun, 05/15/2005 11:30:00 ETHICAL MARKETPLACE #109             

Sun, 05/22/2005 11:30:00 ETHICAL MARKETPLACE #110            

Sun, 05/29/2005 11:30:00 ETHICAL MARKETPLACE #111             

Sun, 06/05/2005 11:30:00 ETHICAL MARKETPLACE #112             

Sun, 06/12/2005 11:30:00 ETHICAL MARKETPLACE #113            

Sun, 06/19/2005 11:30:00 ETHICAL MARKETPLACE #101             

Sun, 06/26/2005 11:30:00 ETHICAL MARKETPLACE #102             

Sun, 07/03/2005 11:30:00 ETHICAL MARKETPLACE #103             

Sun, 07/10/2005 11:30:00 ETHICAL MARKETPLACE #104             

Sun, 07/17/2005 11:30:00 ETHICAL MARKETPLACE #105             

Sun, 07/24/2005 11:30:00 ETHICAL MARKETPLACE #106             

Sun, 07/31/2005 11:30:00 ETHICAL MARKETPLACE #107             

Sun, 08/07/2005 11:30:00 ETHICAL MARKETPLACE #108             

Sun, 08/14/2005 11:30:00 ETHICAL MARKETPLACE #109             

Sun, 08/21/2005 11:30:00 ETHICAL MARKETPLACE #110             

Sun, 08/28/2005 11:30:00 ETHICAL MARKETPLACE #111             

Sun, 09/04/2005 11:30:00 ETHICAL MARKETPLACE #112             

Sun, 09/11/2005 11:30:00 ETHICAL MARKETPLACE #113       

