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1. ASSESSMENT MEASURES EMPLOYED



Briefly describe the assessment measures employed during the 
year.

· What was done?
This was the third year of using and testing the new assessment measures and the second year of the five-year cycle.
1.  The Objectives-Course Matrix was reviewed in Fall of 2005. No changes were made.
2.  The second, third and fourth tests (with revisions) of the Exit Interview were given to students in Fall 2005 and Spring and Fall 2006.  
3.  The Comprehensive exam was given in Fall 2005 and Spring 2006. The exam was suspended in Fall 2006 as the faculty reviewed all assessments for major changes.
4.  Teaching portfolios have been turned in for required courses for Fall 2005; Winter, Spring, Summer and Fall 2006.  An attempt was made to use the criterion-based evidence scale in the Winter 2006. The scale was revised in the Spring and Summer of 2006; no complete assessment has yet been done. 
5.  Six student focus groups were completed in Spring 2006 as scheduled.  
6.  The alumni survey originally scheduled to be sent out in Winter 2006 was not completed and is being revisited along with the other assessments. 
· Who participated in the process?
The Marketing Department Curriculum Committee is made up of the entire marketing department faculty since it is a small faculty of seven (it had eight faculty members until Fall 2006).
All members of the committee reviewed the Objectives-Course Matrix.
The faculty member teaching the capstone course conducted both the Exit Interview surveys and the Comprehensive Exams. All members of the committee reviewed the results.  One faculty member made revisions to the Exit Interviews after results were reported.  Another faculty member streamlined the Teaching Portfolio criterion-based evidence scale after committee discussion.
One faculty member and a graduate assistant conducted the student focus groups and distributed the report to the faculty.
· What challenges (if any) were encountered?
Exit Interview:  The number of students completing the exit interview is so small that it has been difficult to see many significant differences; however, there have been some. 
Comprehensive Exam:  After analyzing the disappointing results of two quarters of comprehensive exams, it was discovered that the problem is that the questions had been developed from specific courses, rather than from the outcomes, even though a course matrix had been developed.  This means that the embedded questions need to be rewritten.
Teaching Portfolio:  It was found that the criterion-based evidence scale for analyzing the teaching portfolios related to outcome criteria was too detailed and time-consuming to be practical.  As a result, the scale was simplified.
Student Focus Groups:  In designing and conducting the focus groups, it was discovered that focus groups are not very helpful for assessing perception of such specific outcomes.

Alumni Survey:  In attempting to develop an alumni survey, it became clear that this would not be a helpful measure for evaluating such specific outcomes.
2.  ASSESSMENT FINDINGS



List the objectives and outcomes assessed during the year, and 
briefly describe the findings for each.
Objectives:
1.  hold entry-level professional positions in business or nonprofit organizations

2.  enter an MBA or other graduate business program

3.  make significant contributions to marketing decision-making in both domestic and global organizations

Findings:
Alumni surveys have not yet been sent out, and job placement and career services data is still very sparse.  In Spring 2006, the department did a survey of graduating seniors to ask them about their future plans.  The following results were found:

Students Responding:  58 
Currently Holding Job:  51 (23 PT and 28 FT)

Looking for New Job:  Yes – 34;  No – 16;  Maybe – 8
Registered with Career Services:  Yes – 13;  No – 39;  Will be soon – 6

Outcomes:
Students will be able to:

1.  suggest appropriate marketing research for marketing problems and interpret marketing research results

2.  describe the internal and external influences on marketing

3.  provide examples of consumers influenced by multiple cultures and explain how the resulting consumer behavior affects marketing decisions

4.   suggest appropriate marketing strategies and tactics for both domestic and global business situations

5.   explain strategic planning and develop a marketing plan for an organization

Findings:

Although the exit interviews have found very few significant differences because of the small sample, it does appear that Outcome 2 and Outcome 4 are weaker and need intervention.
The findings of the Comprehensive exam were deemed not significant because of the inappropriate questions which need to be rewritten.
The results of the focus groups were not deemed very meaningful.  The students’ perceptions did indicate positive feelings of competence related to outcomes 1, 3, and 5 and less positive feelings of competence regarding outcomes 2 and 4.  
3.  PROGRAM IMPROVEMENTS



List planned or actual changes (if any) to curriculum, teaching 
methods, facilities, or services that are in response to the 
assessment findings.
1.  At this time, no specific changes have been identified or implemented until the assessments are revised.
4.  ASSESSMENT PLAN COMPLIANCE



Explain deviations from the plan (if any).
1.  The Exit Interviews and Comprehensive exams have been tested and were halted for Fall 2006 for analysis.

2.  Teaching Portfolio analysis was not completed since it was found that the criteria needed to be simplified. Fall 2006 portfolios are scheduled for analysis in winter 2007 by a committee rather than the Chair.
3.  Focus groups as assessment of outcomes were completed and will be eliminated.

4.  An acceptable alumni survey related to objectives and outcomes has not yet been completed and, therefore, not yet distributed.
5.  A viable means of accumulating and tracking job data has not yet been developed.

5.  NEW ASSESSMENT DEVELOPMENTS


Describe developments (if any) regarding assessment measures, 
communication, faculty or staff involvement, benchmarking, or other 
assessment variables.
1.  Department faculty committees will be doing the following in Winter 2006:

     a.  Making a decision regarding the continuance of the exit interview.

     b.  Rewriting embedded questions for the comprehensive exam.

     c.  Using the criterion-based evidence scale to evaluate teaching portfolios.

     d.  Completing and distributing an alumni survey.

     e.  Developing a means for accumulating and tracking job data. 

