Assessment Report Standard Format

JULY 1 – JUNE 30, 2004
DEPARTMENT/PROGRAM(S) ASSESSED:  Office of Student Life/Commuter Student Services (needs assessment conducted) and Alcohol Education Program
ASSESSMENT COORDINATOR:  Katie Deedrick
OUTCOMES ASSESSED (List the two or more outcomes that were assessed during the 2003 -04 academic year.)

1.  Participation rate of commuter students in campus activities (student organizations).
2.  Key challenges facing commuter students.
3. Student perception of campus environment relating to university alcohol and other drug policies and prevention programs.
MEASURES EMPLOYED (Each outcome needs a minimum of two measures, and one measure can be applied to more than one outcome)

1. Phone survey administered by the Center for Urban and Public Affairs.
2. Phone survey administered by the Center for Urban and Public Affairs.
3. CORE Alcohol and Drug Survey-Long Form administered in randomly selected classes by departmental staff and graduate assistants.
SUMMARY MATRIX (check outcomes applied to each measure)
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	Measure #3
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	Outcome 3
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FINDINGS

1. Findings for Outcome 1: 21.5% of commuter students surveyed (total n=601) reported participating in student organizations.
2. Findings for Outcome 2: parking on campus, getting to know people, driving during adverse weather conditions, class schedules and availability of classes, and dining services.
3. Findings for Outcome 3: 80.1% students were aware that Wright State has alcohol and drug policies. 64.3% of students responding said that the university is concerned about the prevention of drug and alcohol use. 37.6% were aware that Wright State has an alcohol and drug education program.
IMPROVEMENTS

· Conduct student focus groups in collaboration with Student Government and the Commuter Student Senator to determine more effective ways to communicate with commuter students and increase involvement.
· Start a commuter student group on WINGS to improve communication.

· Continue alcohol education and prevention programming.

· Organize a student “town meeting” to discuss alcohol issues.

· Continue social norms and marketing effort to increase the percentage of students who are aware of the university’s alcohol and other drug education program.

