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OUTCOMES ASSESSED

1. Prospective students who participate in a campus tour are more likely to apply for admission, have a more positive impression of Wright State, and to attend the institution.
2.
Guidance counselors will be able to more easily and conveniently obtain information about Wright State through the deployment of a special web page for guidance counselors.
MEASURED EMPLOYED

	Outcome
	Measure 1
	Measure 2
	Measure 3
	Measure 4

	Campus Visit
	Tour Survey
	Analysis of EMAS data
	
	

	Guidance Counselor Web Site
	
	
	Analysis of web page hits and click through rates
	Survey of guidance counselor who utilize web page


FINDINGS

Outcome 1

Tour Survey
At the completion of the campus tour, prospective students/parents are asked to complete a campus visit survey.  The survey can be completed immediately or at a later date and returned to the office in a postage paid envelope.

The campus visit survey is comprised of twelve questions which address customer service, quality of information, and interest in Wright State.  Two questions specifically address the outcome being assessed.  The questions are “I am more interested in attending Wright State as a result of my visit,” and “I plan to apply for admission to Wright State or have already done so.”  A five point scale, with 5 indicates strongly agree and 1 strongly disagree, is used for the survey.

Based on survey responses, students who complete the campus tour are more interested in attending Wright State as a result of the visit.  The average response to this question is 4.35.

Based on survey responses, students are likely to apply or have already applied for admission to the university.  The average response to this question was 4.17.
Analysis of EMAS Data
For fall quarter 2004, 5,440 new students applied for admission, 4,916 new students were admitted, and 2,283 registered.  Of the 4,916 student who were admitted, 985 students completed a campus tour and/or office visit.  Of the 985 who visited 758 students or 77% attended fall quarter 2004.  Those who visit campus are more likely to apply for admission and become Wright State students.
Outcome 2 

Survey Results
To obtain feedback on the Guidance Counselor web site, an on-line survey was built and placed on the site.  The survey was useable on May 28, 2004.  Survey responds span from June to November, 2004. 

Question 1 requested zip code data.  Based on zip codes, survey respondents were from throughout the state, with the majority of respondents from the tier 1 counties.

Question 2 asked respondents to rank the usefulness of the site.  Twenty of 25 respondents indicated the site was useful or very useful.

Question 3 asked respondents to identify the most helpful feature of the site.  Reponses include:  FAQ, application information, links, request for materials, navigation/links (7 times), academic life, college prep form, virtual advisor, housing information, and financial aid calculator.
Question 4 asked respondents if information was easy to find.  Eighteen of 24 responses were easy or very easy to find.

Question 5 asked for respondents to identify other services they would like to site to do.  Responses include: information on Post Secondary Program, access to student application information, specific services with learning disabilities, and a link for parents.
Question 6 asked respondents to identify how they heard about the site.  Twelve of 24 respondents indicated the university mailing as the source, 9 respondents indicated they found it themselves.

Analysis of Click Rates

The following numbers of “hits” were recorded for the guidance counselor web page since the inception of the page in January, 2004.  “Hits” are the total number of times the page was viewed and is not an indicator of individual visitors to the site.

Jan04-405
Feb04-481
Mar04-389
April04-345
May04-507
June04-378
July04-876
Aug04-802
Sept04-510
Oct04-631
Nov04-500

IMPROVEMENTS

Outcome 1

The campus tour survey is being revised for the 2004-2005 academic year to gather more data regarding the quality of the campus visit experience.  Specifically, prospective students and parents are being asked if their need for information about the admission process, academic programs, and other areas is being met.
The campus tour survey is currently compiled on a yearly basis.  To improve service in a more timely fashion, the campus tour survey will be compiled on a quarterly basis.  Quarterly reporting will also enable the campus tour program to implement changes that may be seasonal.

Further, for data integrity, the campus tour surveys will be returned to the departmental secretary.  Immediate concerns will be forwarded to the director for review and corrective action.
Outcome 2

Based on the small number of survey respondents it appears that the guidance counselor web site is easy to use and provides helpful information.  A separate parent page and link has been developed and implemented as was recommended.  As the university implements the BANNER system, guidance counselor will be able to check a student’s application status.  The Office of Admissions needs to promote the guidance counselor site more aggressively.  Additionally, more information could be posted to the web site about specific programs (PSEO or others).

As evidenced by the click rates, more guidance counselor checked the site following the mailing (May) and as the college application process becomes more active (August through November).   Surprisingly, the highest number of hits was in July when most guidance counselors are on vacation.  Based on requests and emails it is evident that some students are using the site as well, which could explain the increase in hits at that time.

